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American Can 


CONTAINERS OF TIN PLATE BLACK IRON GALVANIZED IRON FIBRE 


Every can is a sample 


to the housewife 


<j : VERY can packed has to pass the final 
inspection of eating. In other words, 
"'g4—"~_— Canned Foods have to be as nearly perfect 
—every can—as human and mechanical 
limitations permit. 

The packer with a reputation for quality finds 
his selling easy, the pressure on his prices less. 
The post-war years taught a lesson—taught 
it sharply—that the American people demand 
quality. Fortunately they are able and quite 

willing to pay for it. 


As can makers, our concern with canned 
food quality is obvious, our obligation is clear. 
Our job is to furnish thoroughly good cans, 
efficient closing machines, and service on 
both that shall enable our customers to guar- 
antee that their packs will reach the kitchen 
table as they packed them. 
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JOS. M. ZOLLER & CoO.. INC. 


CANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLIES BROKERS 


Phones: 
PLAZA 1140 & 4484 


CANNED GOODS EXCHANGE 
Year 1922-1923 


President John R. Baines. 

Vice-President, W. H. Killian. 

Treasurer, Leander Langrall 

Secretary, William F. Assau. 
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T. Preston Webster, John W. 
Schall, Harry Imwold. 
Committee on Commerce, D. H. Stevenson, 
Jones, J. A. Killian, E. F, 
Thomas, G. S. Henderson. 
Committee on Legislation, E. C. White, Geo. T. Phillips, 
George N. Numsen, W. E. 
Robinson, Thos. L. North. 
Committee on Claims, Fred. W. Wagner, Leroy Lan- 
grall, R.S. Wrightson, Norval 
E. Byrd, Jos. M. Zoller. 
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Robt. A. Sindall, Robt. A. 
Rouse, Jas. F.Cole. 
Brokers’ Committe, F. A. Torsch, Herbert C. Rob- 
erts, H. L. Fleming. 
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Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 
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DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE 


JOHN R. MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 


— 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 
to two sides of the tooth. Hopper and discharge chutes are lined 
with white pine. 
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THE WHEELING 
SANITARY CAN No. 100 MACHINE 


IS THE PERFECT CONTAINER 


WHITAKER-GLESSNER CO. CAN DEPARTMENT 


Wheeling West Virginia 


NEW YORK OFFICE CHICAGO OFFICE 
Room 1313-32 Broadway 


DALLAS, TEX., OFFICE 
517 Dallas County State Bank Bldg. 


1966 Conway Building 


INDIANAPOLIS OFFICE 

ti B il Hi 

COLUMBUS, O., OFFICE 
Columbia Building 


POPULAR BECAUSE OF ITS WORK 


The MONITOR Pea Recleaner is proving one of the most popular machines 
Up to the middle of February, twenty four of them 


They have demonstrated their ability to take 
out the splits and skins after the blanch and nearly every user has come back 


ever put on the market. 
have been ordered for 1923 use. 


for more. 


Bought Yours Yet ? 


Canadian Plant 


Tilleonburg, Ont. 


HUNTLEY MFG. CO., Ltd. 


HUNTLEY MFG. CO. 


P. O. Drawer 25 SILVER CREEK, N. Y 


SPECIAL AGENTS 
A. K. ROBINS & CO. 
Baltimore, 


Md. 
BROWN BOGGS Ltd. 
ilton, 


Hami Ont. 
KING SPRAGUE co., 
353 E. 2nd. St., Los Angeles, Calf. 


F 
88 32nd. St., Milwaukee, Wis. 
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HAMACHEK IDEAL 


VINERS AND VINER FEEDERS 
For Better Pack of Peas at Greater Profit 


FRANK HAMACHEK, KEWAUNEE, WIS. 


Manufacturer of Ideal Viners, Viner Feeders and Chain Adjusters 
ESTABLISHED 1880 
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PEERLESS is the Solution 
of the Exhaust Problem 


(Built in Twelve Sizes) 


The New Peerless Exhauster 


Peerless Exhausters are designed and built to utilize 
every heat unit in the steam with equal distribution to 
all cans. Five minutes after starting the unit reaches 
the high temperature of 211° and holds it steadily. 


Transfer Plates are Smooth and Beveled 


No jams or spills in the Peerless! How could they 
occur with these smooth rings? No seams or ribs to 
catch the cans—absolutely nothing but the metal rings. 
The cans transfer by friction. 


Steam Lines Work with Transfer Plates 


These circular pipes shoot steam directly to both sides 
of the can, thus insuring ample heat with minimum 
steam consumption. The steam lines act in conjunction 
with the transfer plates to guide the cans through the 
exhauster. You can change sizes in two minutes. 


This Mechanism Drives the Machine 


There’s nothing here to give trouble. It’s absolutely 
fool-proof. There is not a single adjustment on the 
Peerless and the illustration shows why adjustments are 
not needed. All gears are machined to gauge and then 
mounted on the center column. 


The Peerless Duplex Exhauster 


Solves the problem of long exhausts so that products 
which are very slow to absorb heat will be really hot 
when discharged. This type of exhauster thoroughly 
heats enough cans per minute to keep a line really busy. 
If even greater capacity is desired the Peerless Exhauster 
built in Triplex will meet the most extreme requirements. 


Peerless Exhauster 


Huskers Corn Washers Mixer-Silkers Syrupers and Briners Rotary Exhausters Tomato Washers 


5 
. 
¥ 
® 
: 
: 


THE CANNING TRADE. April 


ANS 


we 


TOTO 


From Top Floor to Shipping Platform 
With No Expense for Power 


alongside the warehouse it stands, a vast 
coil of steel and iron. Day in and day out, hour after 
hour, boxes and barrels and crates glide down its length from 
packing room to shipping yard. One man loads at the top, 
another unloads at the bottom: natural gravity does the rest. 
It’s a Mathews Gravity Spiral Conveyer, operating at no 
- expense for power. Gravity—the Earth’s attraction—supplies 
power free. Goods placed on its steel ball-bearing rollers are 
carried downwards quickly, surely and economically. 
Mathews Gravity Conveyers move dairy products or glass- 
ware, boxes, trays of all sorts—from floor to floor, from ma- 
chine to machine, around corners, over obstacles, across 
courts, from factory right into freight car. They are portable 
or permanent, serving for light or heavy work indoors or out. 
Compare the Mathews Gravity Roller Conveyer with other 
methods of conveying and you will realize its economy. It 
saves miles of walking and hours of time spent in trucking 
or running elevators. Delays, breakage, mistakes are elimi- 
nated. It economizes floor space as well. 
The Mathews Gravity Carrier Company are pioneers of 
gravity conveying. Our engineers are at the disposal of all 


who have conveying problems to solve. Write for particulars, 
or have a trained man call. 


THE MATHEWS GRAVITY CARRIER COMPANY 


123 Tenth Street, Ellwood City, Penna. 
Branch Factories: Port Hope, Ontario—London, England 
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ESTABLISHED 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


A. I. JUDGE 


Manager and Editor 


107 S. Frederick Street 
Baltimore, Md. 


Telephone Plaza 2698 


THB CANNING TrabDE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 45th year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. - 


Extra copies, when on hand, 10 Cents each ; 
ADVERTISING RaTes—<According to space and location. 
Make all Drafts or Money Orders payable to THe TrabeE Co. 
Address all communications to OCaNnNING Balti- 
more, Md. 


Packers are invited and requested to use the columns of THE 
OANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE. Bditor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 
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EDITORIAL 


Pe Morning—No, the Weekly Review which has long oc- 
y Cupied this premier position in “The Canning Trade” has 
not been demoted, much less dropped from membership. 
The Boss” has just moved me up to the front so that the issu2 
Will present to the readers: first, the Editorial and its considera- 
tions, then the miscellaneous news matters of the industry, the 
technical matters, ete., ete., and then the market considerations 
—saved for the last—and the Weekly Review with them. Read- 
ers are very much like hungry boys—they like to save the best 
for the last, you know. After men have read a journal for years 
they like to be able to turn to a certain page and always find 
there just what they want. They feel kind of at home with 


their favorite journal and don’t like changes, as a rule; and so 
we make this explanation as an apology, and to assure them 
that they will fin 


, d it definitely fixed from now on, just as they 
ave in the past. And while we are in this changing humor, if 
you have anything in mind which you think would be an added 
news feature, speak right out, and we will gladly add it, if 
it can be done. We are not sinking into the colloquialism of 
assuring you that this journal is published for you, and is anxious 
to Serve you as you wish to be served; we have been long enough. 
on this job to know that it is our task to divine what you wish 
sy then give it to you: in other words to make each issue speak 
or itself. But we do feel that it is due you to explain the rea- 
son for this change of make-up. 
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HE Leaven at Work—The Research and Consultation Service 
of La Salle Extension University does some very helpful 
work in the business world, teaching cost systems and 

matters of that nature. Just recently they issued a study on 

Planning a Sales Campaign,” which we reproduc? in this issue. 
There is nothing we know of that is of as much importance to 
the canners, as a whole, as this consideration, because this in- 
dustry is just beginning to study this very necessary feature of 
its business. “Sometimes men get so enthus‘astic about manu- 
facturing a product that they build a factory before they deter- 
mine their sales plan,” says this article. It might shock these 
learned professors if they knew that canners have always been 
thus enthusiastic, and have rarely, if ever, given any thought 
to the sale of their products. While that is a fact which nearly 
every canner will be forced to admit, it must be recorded that a 
very decided change is now coming over the industry, and th> 
canners are beginning to study, in earnest, the sale of their 
own products. 

Only this week there has come to our desk a circular letter 
of one of the larger canners of the Central West, showing con- 
élusively that this canner—and there are many others like him— 
has awakened to the fact that the old method of selling canned 
foods has not always produced the best results. We have long 
contended that until the canners learn to market their own 
products the canning industry can never be a complete success. 
nor even entirely satisfactory to those engaged in it, and it woul/ 
seem that the leaven is working through the mass. The result 
is inevitable. 

The circular we refer to says: “In 1920, the largest year 
we ever had on the sale of future fruits and berries, and at the 
highest prices ever recorded, we had but one traveling repre- 
sentative on the road. At that time we had 127 resident sales- 
men (brokers) on our sales force. Our records show that this 
one traveling representative, with the aid of brokers to intro- 
duce him, sold over 80 per cent. of our total sales, while 127 
resident brokers, without this aid, sold less than 20 per cent. 
This one man’s sales totaled over one million dollars.” The 
circular goes on to state that they paid 2% per cent brokerage, 
but that the “resident representatives” did not get the business 
until the factory representative came to their aid. and this canner 
very naturally concludes there must be a reason. And of 
course there is, and the whole canning industry is beginning 
to wake up to it. Now this canner proposes to send representa- 
tives into the field, to work with his brokers, and on this basis: 
“We will pay our traveling representatives the same rate of 
brokerage that we pay resident representatives—namely, 2% pe- 
cent, payable when goods are delivered and paid for. Where 
either the traveling or resident representative gets business 
without the aid of the other, he will get the full brokerage of 
2% per cent. Where they work together the brokerage will be 
split evenly between them.” In order to see how this would 
be received this canner wrote to 25 of his leading brokers, ex- 
plaining his decision in detail, and 18 of the 25 answered 
promptly that they would be glad to work with the factory rep- 
resentative én the split brokerage basis, and the other 7 stated 
they preferred working alone to secure the entire brokerage. 

For a number of years many of the leading canners have 
traveled their trade, along with the brokers or not, assumed 
all the expense and paid the brokers their full brokerage. This 
was a “fat” thing for these brokers, but a dangerous thing. 
for no sane man could be expected to long do the work and 
then continue to pay the broker for work he had not done. It 
was all right while profits were large and the going easy, but 
when hard times come such brokers might well expect to be 
eliminated from the transaction, and hence we say it was danger- 
ous, for the brokers. This new plan would seem to work out 
better for all hands. The one thing which seems certain Is that 
in the very near future the successful canners will all be selling 
their own goods, and thus keeping a direct control over ~ 
most important feature of their whole business. The need of i 
grows more plain every day and more canners are beginning 
to fully realize it; and once realized it will soon find expression 
in action. 


HE Beet Section Meets at Milwaukee—The Milwaukee Con- 
: vention is going to be a mighty big thing, and most can- 
ners awake to their interests will be there. It is now 
smnounced that the recently formed Beet Section of the N. C. A. 
will hold a session at Milwaukee on April 9th at 2 Pp. M. It 
Gs not stated where but as all sessions will be held in the Audi- 
torium this meeting will undoubtedly take place there also. 
The time best suited for the holding of the annual pew 
tion has long been a debated question. There are those who 
contend that it should be held just after the close of the canning 
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seasons,' about November; others put forth their arguments for 
January, and still others that it should be held in the early 
spring, and all have plausible reasons wherewith tot bolster their 
claims. It formerly was always held in February, but in recent 
years it has been steadily advanced until early January has be- 
come the meeting time. This meeting in Milwaukee, with its 
diversified interests, coming this late in the year will go a long 
ways towards answering some of these questions. The Western 
Association has long been a corn association to all practical in- 
tents and purposes, though not specifically such, just as the Tri- 
State is essentially a tomato canners association, and, therefore, 
it is right that the Corn Section should meet with the Western. 
Wisconsin is the home of the pea canning industry, and it is 
right and proper, therefore, that the Pea Section should meet 
with the Western; and now comes the Beet Section, and as beet 
canners are quite generally pea canners also, it is but natural 
that this Section should fall into line. 


So the stage is all set for a big convention and all hands 
are heartily invited to attend, whether they be members of any 
of these various groups or not. They will all be welcomed, and, 
the meetings will be open to all. 


Milwaukee in mid-April will not be Milwaukee in Noveiaber 
and so those who may have regarded the trip to that city, in 
the late fall, with creeps of chills down their backs, should now 
come to this fair city and see this beautiful country in all its 
springtime glory. There are few fairer lands than Wisconsin 
in summer, and it may be even fairer in this first budding or 
spring before the heat becomes a factor. That is the com- 
fort, personal, side of the consideration; the other side is the 
importance of getting the latest possible view of the business 
before the new canning season opens. And there was never 
a year when this was more important than right now. 


RESULTS OF CANNED FOODS WEEK 


ROM many sections have come individual reports of how 
Canned Foods Week was ‘“‘put on,’”’ last month; but as 
we knew the brokers had taken a leading part in this 

big advertising effort, we asked Secretary Fishball, of the 
National Food Brokers Association, to summarize the efforts 
of his members, and he has just completed the work. It 
shows, in brief, what was done from one end of the country 
to the other, and is as follows: 


Anniston, Ala.—Distribution of streamers in all retail 
stores. Special prices for Canned Foods Week. 

Montgomery, Ala.—Newspaper advertising by wholesale 
grocers and brokers. Distribution of muslin streamers. Win- 
dow displays. 


Selma, Ala.—Distribution of streamers, retailers adver- 
tised in daily ee 


papers. “east jobbers did own advertising. 

Denver, Colo.—Jobbers and brokers went 50-50 on a big 
advertising campaign in newspapers. Window displays. 

Jacksonville, Fla.—Store displays, work also done in 
towns adjacent and in Miami. 

Atanta, Ga.—Good window display and distribution of 
streamers. Reports large increase of the sale of canned foods. 

Rome, Ga.—Good distribution of streamers, retail displays 
of canned foods. Newspaper advertising by brokers and 
jobbers. 

Savannah, Ga.—Good distribution of streamers on store 
windows, trucks, etc. Window displays. 

Boise, Idaho—Excellent distribution of streamers; 
dow displays; publicity in newspapers. 
quantity orders. 

Bloomington, Ill.—Distribution of banners: window dis- 
plays; special moving picture films and slides. Luncheon 
clubs featured canned foods week. Thousands of floaters and 
inseris were sent out to the retail grocers ca'ling attention to 
canned foods week. 


Chicago, Tll.— Advertising furnished by brokers and job- 
bers in one morning and one evening newspaper. Consider- 
able advertising done by local jobbers, chain stores and re- 
tailers. Large distribution of display of streamers. Radio 
broadcasting. 

Peoria, Ill.—Window displays in all kinds of stores down- 
town; good distribution of banners. Newspaper advertising 
and motion picture films, 


win- 
Special prices on 
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Decatur, Ill.— Window displays and distribution of ban- 
ners; advertising done by local jobbers and broker. News- 
paper publicity. 

Quincy, Ill.—Banners have been well distributed. Win- 
dow displays and a little advertising done by retailers. 

Springfield, 
clothing house, shoe store, and in restaurant windows. Ban- 
ners on trucks, wagons, etc. Decorated everything in town 
practically as would be used in a hot political campaign. Re- 
tailers ran special ads. 

Evansville, Ind.—Newspaper advertising by jobbers and 
brokers. Window displays and good distribution of banners. 
Weight guessing and can rolling contest. Street cars carried 
banners on both ends. Good publicity in newspapers. 

Fort Wayne, Ind.—Newspaper advertising by jobbers, 
canners and brokers. Fine distribution of streamers. 


Ind‘anapolis, Ind.—Large advertising campaign advertis- 
ing in all papers in Indiana. Wide distribution of banners. 
Large traveling electric sign carrying the message of Canned 
Foods Week. Radio broadcasting. 

Terre Haute, Ind. 
Indianapolis covered this town. 


Good distribution of stream- 


ers. 

Burlington, Towa—Banners and streamers well dis- 
tributed. 

Des Moines, Iowa—Ninetv window displays, incluacing 


streamers. Newspaper advertising by brokers and jobbers. 
Sioux City, Iowa—Newspanper advertising done by whole- 
sale grocers and brokers. Wide distribution of streamers. 


Waterloo, Iowa—Newspaper advertising done by jobbers, 
local canner and broker. Streamers well distributed over 
Waterloo and nearby country towns. Canned food displays 
in windows of retailers. Retailers carrying own ads. Pub- 
licity in newspapers. 

Wichita, Kansas—Newspaper advertising done by brokers. 
Good distribution of streamers. 


Lexington, Ky.—- Brokers and jobbers joined in a news- 
paper advertising campaign. Fine distribution of banners 
and streamers. 

New Orleans, La.—Window displays. Banners and 
streamers were well distributed. Local radio broadcasting. 

Bangor, Maine—Excellent distribution of streamers. 

Lubec, Maine—Streamers were well distributed in win- 
cows of all stores and in papering theater billboards, etc. 
Window displays. Streamers were. also sent to a great many 
towns in the vicinity of Lubec. 

Cumberland, Md.—A good amount of newspaper adver- 
ticing was done by jobbers and brokers. Practically every 
retail store in town featured Canned Foods Week in their 
windows and with special prices. 


Only 
one wholesale grocer. This wholesale grocer very active in 
getting retailers enthused over the opportunity to increase the 
sale of canned foods. 

Preston, Md.—All merchants in this territory made spe- 
cial offerings in canned foods for Canned Foods Week. Local 
newspapers published articles on the subject. 

Jackson, Mich.—Local jobbers distributed streamers to 
their retail trade. Some newspaper advertising. Publicity 
in newspapers in the form of articles. 

Duluth, Minn.—All retailers featured special prices on 
canned foods in case lots. Wholesale grocers advertised own 
brands. Window displays and streamer. 

Minneapolis, Minn.—Good distribution of streamers; great 
interest shown among local jobbers and retailers. 

St. Paul, Minr.—Newspaper advertising by brokers and 
jobbers. Good window displays. Very wide distribution of 
streamers. 

Kansas City, Mo.—Local advertising in newspapers by 
brokers and jobbers. Radio talks. Very enthusiastic over 
Canned Foods Week. Wide distribution of streamers. 


St. Louis, Mo.—Considerable advertising done by brok- 
ers and wholesale grocers. Window displays. Moving pic- 
ture film. Banners on all hauling equipments and automo- 
biles. 

Billings, Mont.—100 window trims. Wide distribution 
of muslin and paper streamers. Co-operation of wholesale 
grocers over entire territory. 
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VIRGINIA 
CANS 


Service First - - - Quality Always 


We Solicit Your Inquiries. 


VIRGINIA CAN COMPANY 
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LA PORTE MAT & MFG. CO. 


HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 


ate 


The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting 
Tables, Scalders, Washers and Exhausters. Made any size. Easily cleaned and durable. 
If your dealer doesn’t handle, write for catalogue and prices. 


MANUFACTURED BY 


La Porte, Indiana 
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Great Falls, Mont.—Streamers well distributed over en- 
tire State. Window displays. 


Omaha, Nebr.—Advertising in three local papers by brok- 
eis and wholesale grocers. Retailers ran special ads. Prac- 
tically every store had window displays. Banners well dis- 
tributed. Radio talks. Newspapers ran special articles. 


Newark, N. J.—Good distribution of streamers and other 
advertising manner. Some newspaper advertising done. Pub- 
licity in newspapers. 

Roswell, N. H.—Fine distribution of streamers and mus- 
lin banners, in Roswell and other nearby towns. Retailers 
and jobbers did Own advertising. Good publicity in news- 
papers. 

Asheville, N. C.-—Wide distribution of banners in nearby 
towns. Special discount on Canned Foods Week. Whole- 
salers did some advertising. Publicity in newspapers. 


New Bediord, Mass.—Advertising done by wholesalers and 
retailers. Newspaper publicity and wide distribution of 
streamers. 

Fargo, N. D 

C.ncamnati, Ohio—Advertising by brokers and jobbers and 
chain stores. Streamers well distributed. Every truck car- 
ried muslin banner. Retail grocers held food show. Radio 
broadcasting. 

Cleveland, Oh:o—Advertising done by wholesale grocers 
and brokers. Streamers distributed to 2878 retail stores. 
Window displays. Excellent newspaper publicity. 

Columbus, O.—Newspaper advertising. Excellent distri- 
bution of streamers. 

Lima, O.— Advertising done by California Packing Corp. 

Window displays. 


Portsmouth, O.—Streamers everywhere. 
advertising done by wholesalers and retailers. 
paper publcity. Window displays. 

Toledo, O.-—Advert.sing done by individual wholesale gro- 
Good distribution of streamers. 

Oklahoma City, O.— Newspaper advertising done by whole- 

sale grocers, brokers and retailers were very well distributed. 

Brokers and wholesale grocers advertised in local newspapers. 

Window displays. 


Portland, Ore.—Newspaper advertising done by canners, 
brokers, wholesale grocers. Window displays and excellent 
distribution of streamers. 

Ph_ladelphia, Pa.—Streamers well distributed among job- 
bers, chain stores and retailers. Window displays in cafe- 
teria windows and newspaper windows. Radio broadcasting 
lectures on canned foods. Articles in magazines. 

Pittsburgh, Pa.—Advertising done by individual whole- 
sale and retail grocers. Window displays and streamers weil 
distributed. Radio broadcasting. 


Lancaster, Pa.—Excellent distribution of streamers and 
muslin banners. 

Reading, Pa.—125 window trims. Advertising done by 
brokers and retailers. Wide distribution of streamers. Lib- 
eral newspaper publicity. 

Wilkes-Barre, Pa.— Advertising campaign run by jobbers. 
Wide distribution of streamers. 

Sioux Falls, S. D.—Special prices for Canned Foods Week. 
Retailers advertised individually. Advertising in magazine. 
Window displays. 

Spartanburg, S. C.—Advertising in newspapers done by 
wholesalers, retailers and brokers. Window displays. Fine 
distribution of streamers. 

Chattanooga, Tenn.—Pure food show held by National 
Association of Rétail Grocers. Wide distribution of streamers. 

Nashville, Tenn.—Newspaper advertising done by whole- 
_sale grocers and brokers. Excellent distribution of streamers. 

Beaumont, Texas—Retailers advertised individually. 
Brokers furnished Canned Foods Week banks to retailers free. 
Streamers well distributed. 

Fort Worth, Texas—Advertising done individually. Win- 
dow displays and good distribution of streamers. 


Considerable 
Good news- 


cers. 


Hous’ Texas—Window displays, advertising done by 
brokers and jobbers. Movie slide. Excellent distribution of 
banners. 


Tyler, Texas—Excellent distribution of banners. 
Waco, Texas—Good distribution of streamers. 
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Salt Lake City, Utah—Excellent distribution of streamers 
and muslin banners. Advertising done by wholesale grocers, 
brokers and canners. 

Richmond, Va.—Advertising in newspapers, publicity in 
newspapers, and window displays. Fine distribution of 
streamers. 

Seattle, Wash. 
lin banners. Jobbers advertised their own brands. 

Charleston, W. Va.—Attractive window displays. 
lent distribution of posters. 
wholesale grocers and brokers. 


Huntington, W. Va.—Banners well distributed in retail 
stores. Advertising by broker. Wholesale grocers report in- 
creased sale of canned foods. 


Milwaukee, Wis.—Advertising in three leading English 
papers throughout week. Very wide distribution of streamers. 
More than 50 window displays. Radio broadcasting. Lecture. 
Brokers, jobbers and canners all contributed their share to- 
wards the newspaper advertising. 

Waukesha, Wis.—Streamers and bulletins well distributed 
throughout city. Window displays. Some advertising. No 


wholesale grocer in this territory. 
A ne’s determine te nature of the sales and advertising 

plan, but execution depends upon finance, production 
and administration of the business. This is a very simple 
statement, but the truth of it is not always recognized when 
sales campaigns are planned. Sometimes men get so enthn- 
siastic about manufacturing a product that they build a fac- 
tory before they determine their saless plan. Other times men 
do not make a study of the product or the market before they 
make their sales and advertising plans. If vou will keep this 
statement in mind and recognize the facts fully, then you will 
at least not go wrong on fundamentals in any sales plan 
which you undertake. 

The Research and Consultation Service of La Salle Ex- 
tension University has outlined a number of questions which 
anyone who is formulating a sales plan should be able to 
answer conclusively. 

Trademark—Distinctive, easily remembered, protected? 

Package—Distinctive, practical, shape, color, appeal, shelf 
value? 

Ingredients—Pure, indorsed, published, secret? 

Is product a specialty, or line of products? Service? 


Excel- 
Advertising in newspapers by 


PLANNING A SALES CAMPAIGN. 
STUDY of the product, the market, and the trade chan- 


We Grow These Tanks: 


To make sure of the quality of the 
cypress that goes into ‘The Tank with a 
Reputation’? we use wood from our own 
trees, cut in our own sawmills, finished 
in our own shops by our own workmen 
with the benefit of thirty years experience 
in tank designing and building. 

The combination means real economy 
to youin cost andin long, faithful ser- 
vice. Get the Caldwell story the next 
time you are thinking of tanks 


= 
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W. E. Caldwell Co. 
2310 Brook St., Louisville, Ky. 
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Bliss No. 14K Automatic Water Tester 


Fora 
Positive Test 


Builders of the Complete Line of 
High Speed Automatic Sanitary Can Machinery 


Bliss for Machinery 


E. W. BLISS CO. BROOKLYN, N. Y., U.S. A. 


SALES 


DETROIT CLEVELAND CHICAGO PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 


Orticrs | Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bldg. Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat'l Bank Bidg. 
American Factories: BROOKLYN, N.Y. HASTINGS, MICH, CLEVELAND,OHIO. SALEM, OHIO. 


No. 383 


Represented on the Pacific Coast by 
BERGER & CARTER CO. — San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 


TL ANTIC C ANS HIGHEST QUALITY 


LOWEST PRICE 


PLAIN 


Packers 
Syrup Refiners 
Milk Canners 


\ Powdered Milk 
Fresh Oysters 
Paints 
Jobbers’ Friction 


Lard and Compounds ; 
Peanuts and Peanut Products and satisfactory service. 


LACQUERED LITHOGRAPHED 


Our large production assures prompt 


Our co-operation increases YOUR sales. 


and Wax Top Trade’ 


ATLANTIC CAN COMPANY 


BALTIMORE - ae - MARYLAND 
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Should any other products be changed? 
Points of superiority of product? 
Luxury, comtort, necessity? 

Sold for use of women, men, baby, children, home, out- 
doors? Office building. 

Main appeal to tashion, climate, beauty, health, occupa- 
tion, art of amusement, instruction, economy, labor-saving, 
time-saving, comfort, service? 

Has business been advertised? When? How? Results? 

Is product seasonable? Year around? 

What is buying season for consumer, dealer, jobber? 

Are consumers educated to nature of product? 

Is product much higher than unbranded merchandise? 

Does house sell in bulk as well as packages? Differences? 

Is distribution widespread? Local? Where? 

Where is present market? Big cities, middle-sized cities, 
small towns? 

Where is present market? New England? 

East? West? Middle West? Southwest? Coast? Canada? 
What are strong territories? Weak territories? 

Where can market be increased most easily? 

What is present per capita consumption of product: Cities, 
towns, sections? 

Can this be increased? 

Is consumer market among upper, middle, lower class? 

is tendency toward upper or lower class demand? 

Shall we commence introduction work before advertising ? 
How? 

Shall we commence campaign locally? Where? 

Shall we commence campaign nationally? How? 

towns, middle-sized cities, large cities? 
E This will give you a general idea of the points you should 
observe when you start marketing a product. Of course, it 
depends altogether upon the specific product as to just how 
much emphasis you should lay upon any one part of the 
analysis. You should know your product thoroughly and have 
some °eccurate idea of how it will s2ll thyough the job»er to the 
retailer and then on to the consumer. Of course, all products 
will not take this regular channel. 


Any withdrawn? 


South? 


How? 
Small 


TOMATO GROWERS AND CANNERS MEET IN DELAWARE 


MEETING of tomato growers and canners was held at Mil- 
ford, Del., Saturday afternoon, March 24th, in the Plaza 
Theatre. The purpose of the meeting was to place before 

the tomato growers especially the proposed plans for improv- 
ing the yields in tomatoes by better methods and especially by 
using better seed and giving greater attention to the seed bed and 
so producing more vigorous plants. 

The meeting was fairly well attended and was very encourag- 
ing and satisfactory, all things considered. 

The meeting was presided over by Mr. Nunn, president of the 
local grange, and the speakers were A. D. Radebaugh of the 
University of Maryland Extension Service. Also Dr. Manns of 
the Delaware College, Mr. Wilson of the Delaware Extension 
Service and county agent for Kent County, Del., and also Mr. 
Vaughan, county agent for Sussex County, Del. Mr. Radebaugh 
gave one of his usual vigorous presentations of the subject and 
held the attention of his audience throughout his address. At 
the close he invited questions from any of the growers present, 
and answered quite a numer of such inquiries to the satisfac- 
tion of the growers. Mr. Radebaugh also brought with him a 
number of lantern slides, which were thrown upon the screen 
and had a fine effect. 


It was urged that the growers not only adopt the new meth- 
ods and try to produce the very best plants, but also the plan of 
heving a community seed bed under the direction of the Delaware 
Extension Service, following the methods proposed, to supply 
plants for any and all tomato growers who would apply for same. 
Both features were warmly received, and there is every indica- 
‘jon that the suggestions will be carried out. 

The local canners present informed the growers that plans 
were already started to conduct a community seed bed to raise 
plants to be financed by the canners without any risk to the grow- 
ers or to the one who undertakes to carry on the community seed 
bed A joint committee was appointed of growers and canners to 
look after the matter and push the move vigorously. 


Dr. Manns of the Delaware College urged the importance 
of getting the best quality of tomato seed and especially of the 
best strains of any given variety and he gave his experience 
with eemmun'ty seed hed ot the Newark, Del., extension sta- 
ticn in 1922, indicating that it hed heen entirely successful and 
so ci'fieulty v hatever to dispose of the tomato plants which were 


THE CANNING TRADE. 


April 2, 1923. 


oieed and they could have sold a large quantity beyond their 
supply. 

Mr. Wilson and Mr. Vaughan also spoke and promised the 
growers their personal support and assistance in the work of this 
community seed bed, and in demonstrating the improved meth- 
ods throughout the community, with the hope that the result 
would sow a much better yield per acre, and in that way show 
the growers a good profit in growing tomatoes, whereas, here- 
tofore, it had frequently been unsatisfactory, owing to poor yield 
and poor quality which they had produced. 

A bulletin, Extension Circular No. 11, issued by the Uni- 
versity of Delaware, School of Agriculture, was distributed 
among the audience. 


CANNING ITEMS 


Also see notes under Markets 


Avon Park, Fla.—It is understood the Florida Citrus Ex- 
change is interested in building a canning plant to pack grape 
fruit. The Avon Canning Company has been incorporated. 


Harriman, Tenn.—The Harriman Canning Co., A. K. 


‘Doris, secretary, has been formed to handle tomatoes and 


ether products. Particulars and prices on machinery wanted. 
There is a remarkably good demand for good second-hand 
machinery and supplies. If you have any such you should 


offer it at once through the For Sale Pages of The Canning 
Trade. 


Stevensville, Mont.—The new cannery building is under 
way, and will be ready on time. It will be of fair size, with 
good warehouse. 


FREIGHT RATES & SHIPPING NEWS 


Traffic Bureau 
THE CANNED GOODS EXCHANGE OF BALTIMORE 


Attorney Examiner Charles F. Gerry of the Interstate Com- 
merce Commission, who conducted the recent hearings in connec- 
tion with the Port Differential Case, has made his report to the 
commission in which he recommends, after reviewing all of the 
voluminous evidence presented by the various interests, that the 
are not unreasonable nor discriminatory and that the complaint 
are not unreasonable nor discrim:natory and that the complair+ 
be therefore dismissed. In keeping with the Commission’s Rules 
of Procedure both sides are given opportunity to file briefs of ex- 
ception to such recommendations of examiners, followed by oral 
argument by counsel before the Ccmmission, after which the case 
is finally decided. 

If the Commission in this esse adopt the examiner’s recom- 
mendation, the Atlantic Port Differential rate adjustment will 
remain intact for some years at least. 


Hearings before the Interstate Commerce Commission in 
the “Southern Class Rate Investigation” which have been had 
throughout the past year, having been concluded, the Commission 
hes called for briefs to be filed by interested parties on or before 
June 530th and has prepared a long list of questions which it 
considers merit discussion in the briefs. In this case is involved 
a most radical revision of the entire rate structure from, to and 
between points in southern territory. 

From authoritative information recently ecmpiled in Wash- 
ington, it is ascertained that the railroads during the coming year 
will complete one of the largest equ’pment building programs 
on record. The largest part of the program covers freight car 
ecuipment and motive power, the addition of which will largely 
eliminate the disastrous periods of car shortage which the ship- 
ping public have had to face so frequently in recent years. 


A VERSATILE MUSICIAN. 


An Irish vicar, according to the San Francisco Argonaut, 
having advertised for an organist, received the following 
reply: 

“Dear Sir I notice you have a vacancy for an organist 
and music teacher, either lady or gentleman. Having been 
both for several years, I beg to offer you my services.” 
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INVINCIBLE CORN HUSKERS 


Point the way to speeding up the whole Corn Canning 
House. 


Eight Invincible Huskers are sufficient for one Corn 
Line. The Cutters, Fillers and Cappers are kept on 
the move to keep pace with Invincible Huskers. 


They see to it that the Corn is gotten into the Can— 
Fresh. 


Invincible (All Steel Roll) Huskers are right and they 
are priced right. 


Drop us a line for full particulars. 


INVINCIBLE GRAIN CLEANER CO. 
Silver Creek, N. Y. 


THE ULTIMATE COOKER 


The preference given A-B Continuous Agitating 
Cookers by discriminating Canners is conclusive 
proof of the correctness of their principle, de- 
sign and construction. 
Better products result from the installation of 
, this better means of sterilization and ‘‘if it’s an 
Cans rolled continuously A-B cooked product, it’s the best of its kind’’. 
The utmost in capacity is also obtained from a 
minimum of floor space, steam consumption 
and labor, insuring economy in operation. 


contents cooked uniformly 


The Cooker of tomorrow is yours today. Write now. 


Anderson-Barngrover Manufacturing Company 


Moin Office and Factory, San Jose, California 


Baltimore, Chicago, San Francisco, 
S. O. Randall’s Son S. G. Gorsline A. C, Caldwell 
409 Marine Bank Bldg. 1548 Tribune Bldg. 104 Pine Street. 
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TWO POPULAR PROMOTIONS IN THE SUGAR TRADE_ 
Significance of Fred Mason’s and W. E. Foster’s Election. 
(From the (N. Y.) Journal of Commerce.) 


The election of Vice Presidents W. Edward Foster and 
Fred Mason of the American Sugar Refining Company to posi- 
tions on the board of directors of the company, yesterday, 
gives much satisfaction in trade circles owing to the wide 
acquaintance and popularity of both{ men. 

Mr. Foster, who has been vice president of the company 
for nearly three years, has been active in the sugar refining 
industry since 1883, with the American Company and its pred- 
ecessors. Mr. Foster began as office boy and his career has 
been a steady rise from the ranks. He has been successively 


head of the transfer department, chief bookkeeper, general 


auditor, comptroller, treasurer and vice president. 

Mr. Mason, although connected with the company less 
than two years, in the capacity of vice president in charge of 
sales, is one of the best known men in the American grocery 
trade and has made a remarkable record with the company in 
a very short period. Mr. Mason is too well known to every 
grocer in the country to need any biographical narrative; every 
grocer will feel a pride in the advancement of a personal 
friend. 


Starting as a grocer’s boy in a little Minnesota frontier 
town as a lad of nine years, Mr. Mason has occupied about 
every position in the trade, from retail grocer to jobber’s 
salesman, jobber, association secretary, specialty manufacturer 
and executive. He was the most distinguished secretary the 
National Association of Retail Grocers ever had and in manu- 
facturing circles occupied such notable positions as assistant 
sales manager of the Diamond Match Company, president of 
the Shredded Wheat Company and president of the American 
Specialty Manufacturers’ Association before President Babst 
persuaded him to accept the vice presidency of the sugar com- 
pany. His best monument, perhaps, is the remarkable con- 
trasts in sales and profits hown in the report rendered to the 
tockholdrs yesterday. The flood of congratulations commenced 
pouring in yesterday afternoon. 


Increased 
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RIGHT OF CANNER TO SUBSTITUTE GOODS OF OTHER 
MANUFACTURER IN FILLING CONTRACT WHICH 
| STIPULATES THAT GOODS SHOULD BE 
MANUFACTURED IN HIS PLANT. 


LESLIE CHILDS. 


* HE question of the right of a manufacturer to substitute 
7. the product of another manufacturer, in filling his con- 
tracts, appears to be one of considerable interest to can- 
ners. The point has been the subject of some litigation, but. 
as each case of this kind has necessarily turned upon the par- 
ticular facts involved, the subject cannot be covered by the 
statement of a hard and fast rule. 

However, it seems, by the weight of authority, that where 
a contract of this kind contemplates the manufacture of the 
goods in the seller’s plant, the further perhaps provides for 
inspection during the manufacture by the buyer, that the 
seller will be bound to fill the contract solely with goods of 
his manufacture. The application of this rule of law to the 
canning business is illustrated in an interesting and instruc- 
tive manner in the recent Indiana case of Coddington vs. Jo- 
seph Campbell Compay, 137 N. E. 679. The fact which culmi- 
nated in the action were, in so far as material to this article, 
as follows: 

Coddington, it appears, owned and operated a canning 
factory at Mt. Vernon, Indiana. He entered into a contract 
with the Joseph Campbell Company whereby he undertook to 
supply the latter with a certain quantity of fancy whole stock 
tomato puree, pack of 1920. The contract, among other things. 
provided. with reference to the quality of the product, and the 
right of the Joseph Campbell Company to inspect during the 
progress of manufacture, as follows: 

Contract Provided Inspection by Buyer. 

“The seller agrees to use in making this puree, whole fully 
ripe, sound tomatoes, thoroughly washed, cleaned, sorted and 
free from sand, dirt, black specks, and all foreign material, 
no salt, added sugar, artificial color, grease or preservative to 
be used. The seller agrees it will not use tomato trimmings 


Protection 


Simpler and quicker methods of canning are being introduced in the cannery through 
new and advanced types of machinery, but protection to quality of the canned product in the 
process of canning is just as important as simpler and quicker methods of canning it. 

Such protection and a noticeable decrease in the number of flats, sours and swells follows 


the use of 


Indian in circle 


in every package 


The J. B. Ford Co. 


\ 


Sanitary 
Cleaner and Cleanser 


This snow-white, inorganic cleaner dissolves quickly, creating a clean- 
ing solution of more than ordinary cleaning strength and lasting qualities. 
Its cleaning properties subject the containers, machines, tables and equip- 
ment to a thorough cleansing, sweetening, purifying action which removes 
all objectionable matter, including invisible films. 

Continued use of this economical, efficient cleaning agent frees cracks 
and corners of insanitary accumulations and keeps them clean. 


Order from your supply house. 
It cleans clean. 
Sole Mnfrs. 


Wyandotte, Mi 
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CANNERS! 


SOUTHERN SERVICE 
CANS 

| AND 

CLOSING MACHINES 


Will Contribute To Your Success in 1923 


Southern Can Company 


Baltimore, Maryland 


New York Office - - 17 Battery Place 
Manufacturer of newly developed SOCOCAN. 


MAX AMS CLOSING MACHINE - - - STANDARD OF THE WORLD 


There is a MAX AMS Closing Machine for every need 


We are the originators of the Sanitary 
Can-- Come to us with your can 
closing problems. 


MAX AMS MACHINE COMPANY 


101 Park Ave., New York 
Charles M. Ams, President 


BRANCHES: 
CHICAGO: 20 E. Jackson Blvd. 
ROCHESTER: 705 Commerce Bld. 
LONDON: 50 Lime Street E C 3 
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such as skins, or cores produced as offal from tomatoes pre- 
pared for canning in making puree on this contract. Seller 
agrees that buyer has access to seller’s factory while the purée 
on this contract is being manufactured; also that buyer has 
the privilege of making an inspection of the puree during the 
progress of the manufacturing.” 


Coddington, it appears, furnished about half of the quan- . 


tity called for by the contract, which consisted of all the 
puree packed at his factory during the year 1920. And in 
fulfillment of the contract he tendered delivery of the balance 
of the contract from puree that had been manufactured by 
other plants in Indiana. The puree so tendered, it was al- 
leged, was made in compliance with the specifications of the 
contract. and was in all respects of the same grade as that 
which had been accepted under’ the contract. 

The Joseph Campbell Company delined to accept any 
pulp packed by any other factory other than that packed in 
the Coddington plant at Mt. Vernon, Indiana. Thereupon 
Coddington brought the instant suit for damages, contending 
that there had been a breach of the contract by this refusal. 
The trial in the lower court resulted in a judgment in favor 
of the Joseph Campbell Company. From this judgment Cod- 
dington prosecuted an appeal to the Indiana Appellate Court, 
where in passing upon the question of whether’ or not, in the 
light of the language used in the contract, the Joseph Camp- 
bell Company was entitled to refuse the goods tendered, but 
not manufactured in the Mt. Vernon factory, it was in part, 
said. 


What the Court Decided. 


“As we view this contract, there is no ambiguity in it. 
It was clearly the intention of the parties expressed in the 
contract that the puree mentioned therein was to be manu- 
factured by appellant (Coddington) in his factory at Mt. Ver- 
non, Ind., under the supervision, restrictions, and optional in- 
spection provided for in the contract. 

“At the time appellee (Joseph Campbell Company) dis- 
covered that appellant was purchasing puree from other fac- 
tories the season for manufacturing was over, and, of course, 
there was no opportunity to inspect, and the services required 
in the manufacture were so far personal that appellant could 
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not delegate them to some one else, who through lack of skill 
er dishonesty might furnish inferior puree. Appellee had 2 
right by contract to safeguard the product which it purchased 
by naming the manufacturer, and appellant cannot compel it 
to accept ‘the product of some other unknown factory. 

In conclusion the Appellate Court affirmed the judgment 
rendered in the lower court in favor of the Joseph Campbell 
Company. Holding, as outlined in the opinion, that in the 
light of the language used in the contract, the appellant was 
not entitled under it to fill the contract with puree manufac- 
tured in any other factory save his own. 

The foregoing Indiana decision is believed to fairly rep- 
resent the weight of authority upon the point decided. It 
deals with a point of law of obvious interest to canners in 
general, and supplies a fair illustration of when contracts of 
the kind construed will be so far held personal as to preclude 
the seller from going in the outside market to obtain goods 
with which to fill them. 

Conclusion. 

In the light of this holding it is obvious that a canner 
cannot hope to fill his contracts, by substituting the goods of 
another manufacturer, if the contract stipulates for the prod- 
uct of his factory only and for inspection by the buyer dur- 
ing the course of manufacture. If then the substitution of 
other goods is contemplated, when the contract is entered into, 
the canner should in justice to himself, make some provision 
for this when the contract is drawn. Truly the point brought 
out by this Indiana decision is one of importance to every 
canner, and well worth haying in mind when contracts similar 
to the\one reviewed are being negotiated. 


\THE PHILOSOPHY OF FORMULATING FOOD STANDARDS 


\ ' By Dr. W. W. Skinner, 
Assistant Chief, Bureau of Chemistry, Washington, D. C. 


N order that we may clearly understand each other, I should 
I like to correct a mistaken idea which I know prevails to 
come extent as to the character of the Committee on Defini- 
tions and Standards and its functions, a misconception which 1 
find even yet lingers in the minds of some food officials who, 
as a matter of fact, through accredited representatives con- 


This machine will tighten 
30-40 caps a minute 


The Karl Kiefer vo Co. 


With this Screw Cap Tight- 


ening Machine you can save 2 
or 3 people—$25 to $40 a week. 


It don’t take many weeks of 
such saving to pay for this 
machine. 


Besides—you are assured that 
every cap is tightened right— 
just as tight as you want it. 


Write for details. 


CINCINNATI, OHIO 


; 
: d : 
A ; 
: 
4 
. i 
— 
pre 
‘ 
—— 
{ 
LLL LLL 
© 


April 2, 1923. 


+ 

¢ 

¢ 

. 

¢ 

¢ 


TOMATO—“The Landreth” 


$ 
Price $7.00 per pound : 


An Extra Grader 
is the 

Best Insurance 

A Canner Can Buy 


THE CANNING TRADE 


Sinclair-Scott Company 
BALTIMORE, MARYLAND 


VARIETIES OF TOMATOES. 


$7.90 
DELAWARE 0000000... 4.00 
LANDRETHS’ RED ROCK...................... 4.00 
3.00 
3.00 
S TEN TON 3.00 
GREATER BALTIMORE. 3.00 
3.00 
OTHER SEEDS 
Beet Cucumber Cabbage Pumpkin Squash 
Okra Spinach Cauliflower Beans 


Snap Dwarf Lima Sugar Corn Peas 


The Landreths sell every Seed used by Canners and ask 


you before buying to write for prices. The Landreth s 
prices will be found as low as such quality can be sold. 


D. LANDRETH SEED CO., 


| BRISTOL, PENNA. 
Business Founded 1784 The Oldest Seed House in America 
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stitute one-third of the committee. Just recently I have noted 
that a prominent State food official had referred to the Com- 
mittee as the Standards Committee of the Bureau of Chemistry, 
Now, the Standards Committee is not now and never was a 
part of the Bureau of Chemistry, although representatives from 
the Bureau of Chemistry do take, as they always have, a lead- 
ing part in the deliberations and decisions of the committee. I 
should like to make this fact clear to you, that the Joint Com- 
mittee on Definitions and Standards is a committee appointed by 
the Secretary of Agriculture to advise him regarding certain 


phases of the work of the Department in the enforcement of - 


the Federal Food and Drugs Act. The committee is authorized 
by an Act of Congress which empowers the Secretary to ap- 
point such committees to aid and assist him in the administra- 
tion of the Department. On this Committee of Definitions and 
Standards, the Secretary of Agriculture appoints three persons 
nominated by the Association of American Dairy, Food and 
Drug Officials, three delegates from the Association of Offi- 
cial Agricultural Chemists, and three delegates from the De- 
partment of Agriculture. The committee reports the results of 
its deliberations to the Secretary and its reports and recom- 
mendations, after receiving his formal approval, are issued as 
Food Inspection Decisions from his office. You will recognize, 
therefore, that two-thirds of the membership of this committee 
is composed of men not connected with the Federal Government. 
I want to emphesize this point, so that you wlil clearly under- 
stand that the Standards Committee is an independent body in- 
terested in and having wide knowledge of the scientific and 
practical phases of food production, reaching its decision from 
the evidence before it, and uninfiuenced by the exigencies or 
limitations of law enforcement. 

The necessity for clearly formulated definitions was fully 
recognized by those interested in the so-called pure food move- 
ment long before the enactment of most of our food laws and 
the principles which were adopted as a guide by the first com- 
mittee of the Association of Official Agricultural Chemists, 
which was appointed to consider this important question have 
served continuously as a guide through the twenty years of 
the committee’s existence, although the personnel of the com- 


Label Pastes 
For Canners 


ARABOL LABELING MACHINE PASTE 
An adhesive of extraordinary 
merit. Much stronger than flour 
paste. Will keep in sweet condi- 
tion for more than three months. 
Made especially for the KNAPP 
BURTand MORRALmachines and 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 
clean and highily concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines for difficult or varnish- 
ed labels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
labeling room for attaching labels 
by hand or brush to paper. wood. 
cardboard, burlap, etc. 


ked in 55-gal. casks. 33-gal. 


TINNOL The only strictly neutral 
Paste for labeling on tin. Sticks 
on lacquered or plaintin. Pre- 
vents rust spots. 1 oes not affect 
the most delicate colors. Does not 
warp or Wrinkle the paper. Keeps 
sweet in any weather. All ready 
for use. 


LABEL GLUE 1608-CC This gum we 
recommend especially for use in 
the ERMOLD WORLD and similar 
makes of bott'e Labeling machines 
f or attaching labels onto bottles 


MACHINE GUM For labeling on 
glassand wood. Will resist mois- 
ture and keep your labels where 
you put them. Will not affe 
gloss or stdin delicate papers Al- 
ready for use. 


All of the above preparati are D 
barrels. 10-gal. kegs and 5-gal. kegs, 


CONDENSED PASTE POWDER One pound will make two gallons or 16 
pounds of pure white paste ready for use. Much better, stronger and 
smoother than flour paste. Made intwo minutes with boiling Water 
or live steam. No acid. Will not stain. Can be usedon KNAPP or- 
ot er labeling machines. 

Packed in 300-lb. barrels 150-lb. barrels, 100-Ib drums, 50-lb-drums 


25-lb. drums, 10-lb. bags. 
ARABOL WHEAT PASTE Made up with cold water. Two 


pounds will make 3 gallons of thin paste or 2 gallons of heavy paste. 
Packed in 250-lb. barrels and 125-lb. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufacturers in the World 
110 E. 42nd St., NEW YORK 


Samples for Test on Request 
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mittee has frequently changed. These principles adopted in 

1902 are as follows: 

1. The main classes of food articles are defined before the 
subordinate classes are considered. 7 

2. The names of the various substances for which standards 
are proposed are defined. 

3. The definitions are so framed as .to exclude from the 
articles defined substances not included in the definitions. 

4. The definitions include, where possible, those qualities 

— make the articles d2scribed wholesome for human 
ood. 

A term defined in any of the several schedules nas the same 

meaning wherever else it is used in this report. 

6. The names of food products herein defined usually agree 

: with existing American trade or manufacturing usage, 

- but where such usage is not clearly established or where 
trade names confuse two or more articles for which 
specific designations are desirable, preference is given 
to one of the several trade names applied. 

7. Standards are based upon data representing materials pro- 
duced under American conditions and manufactured by 
Americen processes or representing such varieties of for- 
eign articles as are chiefly imported for American use. 

8. The standards fixed are such that a departure of the ar- 
ticles to which they apply, above the maximum or below 
the minimum limit prescribed is evidence that such ar- 
ticles are of inferior or abnormal quality. 

9. The limits fixed as standard are not necessarily the ex- 
tremes authentically recorded for the article in ques- 
tion, because such extremes are commonly due to abnor- 
mal conditions of production and are usually accom- 
panied by marks of inferiority or abnormality readily 
perceived’ by the producer or manufacturer. 

Definitions Based on Facts—A careful consideration of these 
principles will convince any one, I think, that it was not the 
thought of the members of the original Standards Committee 
nor has it been the thought of the members of the committee 
which have followed that it ever was or has been the idea of the 
committee to erect or create arbitrary ideals and then attempt 


Livingston’s 
“True Blue” Seeds 


Famous the country over for high qual- 
ity. Have been supplied to largest 


growers—canners, and others, for years, 
with greatest satisfaction. 


Livingston’s Tomato Seeds 


Grown especially for seed purposes, from planting 
stocks saved ical fruits. fifty 
Ask for prices on the following 

canning sorts, stating quantity desired: 

Livingston’s Stone, Livingston’s Para- 

gon and Livingston’s Favorite. also 

Bonny Best, Chalk’s Early Jewel and 

Greater Baltimore. 


We can also supply in limited quantities, Giant 
Stringless Beans Detroit Dark Red Beer, Davis 
Perfect Cucumber. 


Ask for Catalog. 
Mention The Canning Trade 


LIVINGSTON SEED COMPANY 


Famous for Tomatoes COLUMBUS, OHIO 
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REDUCE THE COST 


of your fire insurance by placing 
your requirements with 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


where most of the representative 
Canners are obtaining their pro- 
tection at a cost much lower than 
usual premiums. 


Address 
The Superiority of our VINER FEEDER is con- { 
clusively proven by the rapid expansion of this ; LANSING B. WARNER, Inc. 
branch of our business. < 155 E. Superior St., 
4 
CHISHOLM-SCOTT CO., 
71 E. State St, . Columbus Ohio. : Officially endorsed by National Canners Association a 


ROBINS-BECKET CAN CLEANING MACHINE 


This illustrates the Double Machine for cleaning tops and bottoms and bodies. We also make a 
Single Machine for cleaning tops and bottoms. Cleans cans from flats to No. 10’s 


Manufactured by 


A. K. ROBINS & CO | 


(Bob Sindall) 
Canning Machinery and Supplies BALTIMORE, MD. 
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{o translate those ideals into standards. The committee has at- 
tempted always to frame its “definitions” so as to include such 
ialis relating to material, quality, origin and mode of prepara- 
ticn as ale essential, in order to identify the food in question. 
‘These definitions may or may not be accompanied by specifi- 
cations of limits of physical quality and chemical composition 
wacteristie of the food defined. 

Natural foods vary in composition with the differences in 
season and soil and these differences may be slightly affected 
ky the association of small amounts of foreign or undesirable 
su'stances which it is impracticable to completely remove. Manu- 
f: ctuied focds vary in composition with the quality and nature 
of the ingredients used. The specifications as to limits of phy- 
sic: ] cuelity end chemical composition are so drawn as to pro- 
vide, if possible, for such variations as shall be commonly ac- 
cepted 2s reasonable. The committee does not propose to fix 
such r'gid limits «x to hamper or delay improvements in manvu- 
facture, rather does it seek to define or fix those characteristics 
cr cpalities of a product which a consumer may reasonably 
expect, when he purchases an article of food. The committee 
may define those trade practices which have resulted in creat- 
ing a commodity, the characteristics or qualities of which have 
kecome by usage well known and publicly accepted. 

Changes in Definitions—The formulation of food definitions 
and standards is necessarily a slow process. In order to adopt 
fair and reasonable standards all available information bear- 
ing upon a subject is collected and digested. Varying points of 
view and conflicting interests are, if possible, harmonized. Food 
officials, manufacturers, producers, distributers and consumers 
are given an opportunity to present their views and to criticize 
the proposed definitions and standards. Frequently importuned 
to promulgate quickly standards for products under considera- 
tion, the committee believes that the nature of the work is such 
that it is better to move slewly rather than to arrive hastily at 
conclusions which may have to be changed. The committee is 
not opposed to making changes when changing conditions war- 
rant such action, because it is realized that we are living in a 
world in motion, but it desires to avoid hasty action which 
may work hardship or injustice to some of the many interests 
involved. 
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The Food Standards Committee is a court—a court where 
the evidence affecting a schedule under consideration is consid- 
ered, and where a judgment is rendered based upon the evi- 
dence presented. It behooves the committee to get all the evi- 
dence possible which has a bearing on a particular subject, and 
the committee has created the machinery for doing so, and this 
machinery, I can say to you, is functioning with most excel- 
lent efficiency. But neither the committee nor its executives 
can create or make evidence to substantiate or controvert any 
particular idea. If it is a broad standard which is under con- 
sideration, all the committee can do is to go to the members of 
the baking industry and to the leading thinkers and operators 
in domestic science, and to such scientific agencies as the 
baking institute for the evidence upon which t» base a «lecision. 

Let me repeat again in order to emphasize what I consider 
the most fundamental principle which must govern the com- 
mittee in the fixing of a standard, which is, that a standard 
or definition must’ be one which defines in terms which have 
the sanction of common consent and be supported by evidence to 
warrant a judgment. In my opinion no member of the Stan- 
dards Committee and no member of your or any other industry 
has any right to attempt to translate his opinion or ideal into 
a definition. To do so but leads to controversy and chaos. Let 
me illustrate. The committee has under consideration, we may 
say, the broad schedule and desire to formulate a definition for 
rye bread. Now the question is, what is rye bread? When we 
go to the industry for information we find there is no complete 
unanimity of opinion, and the evidence shows there is no entire 
accord as to practice. There are a few both within and with- 
out the industry, who maintain that a rye bread should be made 
from rye flour only, while others hold that a whole rye flour 
bread is not a generally acceptable article. The weight of the 
evidence before the committee clearly indicated that the gen- 
eral practice of bakers is now and always has been to call a 
product a rye bread when rye flour has been used to replace a 
sufficient amount of the ordinary wheat flour to give to the 
yroduct a distinctive characteristic due to the content of rye 
flour. The evidence further showed that bakers and others are 
generally agreed that the least amount of rye flour to give this 
desirable quality was approximately 33 per cent. and the evi- 


Automatic Strip Feed Press 
ARRANGED WITH CURLING AND STACKING MACHINE 


We illustrate one of our several types of Automatic Strip 


Feed Presses equipped with direct connected Curling and 
Automatic Stacking Machine used for producing sanitary 
can ends. 

This equipment comprises a complete unit for the rap'd 
production of all sizes of sanitary can ends up to No. 3, or 
similar work requiring a curled edge after leaving Press. A 
larger size unit is supplied for No. 10 can ends. 

The Automatic Stacker is designed to be placed adjacent 
to any of our various end producing machines where it is 
desirable to stack the ends as discharged. All or any part 
of this machinery is furnished to meet your requirements 
and may be operated separatel yor attached to your present 
equipment. 


(Further particulars, upon request) 


McDONALD MACHINE CO. 


Mfrs. of Automatic Presses, Can Making Machinery, Dies, etc. 
7600 South Racine Avenue, . 


Chicago, Illinois. 
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Ayars “NEW PERFECTION” Pea and Bean FILLER = 

j No valves to wear out and leak brine on the = 

floor. = 

Will not waste brine. = 

Fills absolutely accurate. = 

Has positive can feed. = 

Does not cut Peas. = 

Guaranteed capacity up to 129 cans per minute. = 

No Cams. No Levers. = 

Has no RUBBERS tto catch cans after they = 

become worn. = 

Only Filler for BAKED BEANS. = 

Has separate measure and separate saucer. If = 

measure fails to drop part or all the quantity of = 

beans the can will show slack to inspector. 5 

Model made for No. 1, 2, 3, & 10 cans. = 

AYARS MACHINE COMPANY : 
NEW JERSEY 2 

BROWN, BOGGS CO., LTD., HAMILTON, ONT., Sole Agents for Canada = 


Troyer-Fox 
CLOSING MACHINES 


make friends and customers for 
their builders wherever installed. 


Enthusiastic owners tell their 
neighbors. Repeat orders are 
gratifyingly many. 


Speed 75 to 100 cans per minute 


SEATTLE-ASTORIA IRON WORKS same u's. 


Builders of Troyer-Fox Sanitary Can Making and Canners’ Machinery. 
SALES REPRESENTATIVES 


J. L. COLLINS E. P. BURBANK GEO. DOWSING H. S. GRAY CO., JAMES LEAVITT 
112 Market Street 21 W. Fayette St., Pratton Blidg., Honolulu, T, H. Ogden, Utah 
San Francisco, Cal. Baltimore, Md., Sydney, Australia 
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dence was such that the committee was warranted in propos- 
ing such a standard. 

Another illustration may show you a different phase of this 
work of standardization, and an example of a fruitful source 
of controversy. In a consideration by the committee of the 
schedule for cocoa and chocolate products the question arose 
as to what is cocoa. Now, briefly, the facts are these: Choco- 
late originally was the product obtained by grinding the roasted 
and hulled cocoa bean which, when combined with sugar and 
water or milk, produced the delightful beverage known as choc- 
olate or dispensed as hot chocolate. But the ground chocolate 
beans technically known as chocolate liquor, is so rich in fat 
that it is too heavy for most stomachs, so it became the practice 
to press out a part of the fat—about 20 per cent—and to this 
partially defated chocolate liquor the name cocoa, or cocoa pow- 
der, was given. The fat which was pressed out was a by- 
product. Original cocoa powder was used most largely for bev- 
erage purposes and a cocoa powder with from 25 to 30 per cent 
fat was found to be of the most desirable quality for the pur- 
pose. 

However, with the development of the ice cream industry 
and the soda water industry there was a greatly increased de- 
mand for cocoa powder because of the peculiar and agreeable 
flavor of the cocoa bean. For these purposes the fat content 
was of very minor consideration—the flavor was the desideratum. 
And as an active demand had developed for the fat or cocoa 
butter which was originally a by-product, the practice developed 
in the industry of squeezing out of the chocolate liquor all of 
the fat it was possible and profitable to get out. So that today. 
based upon relative values, we may say that the cocoa powder 
is the by-product. Now from this very brief statement I think 
you can see what has developed in the chocolate industry. Those 
engaged in making a cocoa powder primarily for beverage pur- 
poses want a high fat standard for cocoa; those making a cocoa 
powder primarily the flavoring purposes want a low fat stan- 
dard. Under such conditions how could our committee stan- 
dardize the product After a very exhaustive study of the 
voluminous evidence collected, the committee was forced to the 
conclusion that irrespective of the original purposes for which 
cocoa powder was produced, the term cocoa had acquired a broader 
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significance and had come to mean a partially defatted choco- 
late liquor, and could not be restricted to a product containing 
approximately 30 per cent fat. In order to.meet the demand for 
a term or expression to designate a product of high quality and 
high fat content, intended primarily for beverage purposes, the 
Committee has suggested the name “breakfast” cocoa, a term 
used by many manufacturers to designate such a product. 

I have mentioned this specific case of the cocoa standard to 
illustrate to you that while, as 1 said in the beginning, we go 
to the industry for a great deal of ovr information and evidence, 
it does sometimes happen that the committee must sit in judg- 
ment and render a decision which involves a trade controversy. 
In such cases, as with any other court, we can only follow well- 
defined principles and render a judgment based upon the evidence 
before us. 

To substitute the assertion that the committee in taking 
cognizance of trade practice in reaching its decisions is on 
sane ground, established by precedent of the highest authority, 


‘TI have only, I think, to quote to you the decision of the Supreme 


Court of the United States in Bank of Augusta v. Earle, 13 Pet. 
6590, in which it was held that “The court will take judicial no- 
tice of general usages of trade and commerce. 

In performing the duty assigned to the Joint Committee on 
Definitions and Standards, not always an agreeable one, the 
committee must depend upon the industry for not only sympathy 
but active support. In perfecting the schedule for jams, ‘jellies 
and marmalades, in which this Association is particularly in- 
terested, we look to you to render every assistance possible, by 
discussion with the committee fully and frankly the difficulties 
which we are sure to encounter and by furnishing us with 
facts and figures which constitute the major part of the evidence 
upon which we must base our decision. 

I want to take this occasion to thank your organization 
for the assistance already rendered the committee through 
your officers and by some of your members individually. I 
want to enlist further your continued interest and support. It 
is, of course, impossible to discuss with every one in an in- 
dustry the points involved in defining a product as these points 
arise before the standaids committee for consideration, but if 
you have anything in the way of concrete evidence in the 


FOR BIG WORK 


There is a Cameron machine for each operation, re- 
gardless of the size of the can, be it snuff-box or 
wash-tub. 


Our 267 Automatic Double seamer attaches ends to 
vessels or containers up to 21+,” in diameter and 24” 
in height. 


Seams made by this machine in galvanized stock are 
tight and do not require soldering. 


CAMERON CAN MACHINERY CO. 
240 N. Ashland Ave, : 
Chicago, U.S.A. 
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IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
riveted to each kettle. Constructed so as to use either water, 
dry steam. or open bath process. 


ZASTROW 
MACHINE CO. 
Inc. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 
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TOMATO CANNERS 


The SUCCESS of your BUSINESS depends 
largely upon the SUCCESS of YOUR FARM- 
ERS in raising a good crop of TOMATOES. 
You can greaiiy help your Farmers and pro- 
mote the prosperity of your business by in- 
troducing and selling MASTERS RAPID 
PLANT SETTERS to your Growers. This 
is the ideal tool for Transplanting TOMATO, 
CABBAGE, SWEET POTATO and other 
similar PLANTS. Each plant SET, WATER- 
ED, and COVERED in ONE OPERATION. 
Saves allthe hard labor. NO STOOPING- 
NO LAME BACKS. Makes transplanting 
easy pleasant work. Sets 8000 to 15000 
plants per day. Does perfect work even in hottest, driest 
weather. Set the entire crop just when the plants are ready. 

No waiting for showers. Every plant will grow regardless of 
the weather. 


Retail price $3.90 each. Who'esale price to Canners. 
HELP YOUR GROWERS - - - HELP YOURSELF 
Write for full information. 


MASTERS PLANTER CO. 
235 N. State St., 
Chicago. Ill. 


THE 
INDIANA 
PULP 
FILLER 


This machine is especially adapted to the filling of 
number 10’s, its operation is ever exacting, and the 
waste by splashing is entirely eliminated. A canner’s 
most faithful servant. 

WE HAVE FOR SHIPMENT AT ONCE THE FOLLOW- 
ING EQUIPMENT: 


Copper Steam Jacket Kettles 
Kern Lightning Finisher 
Indiana Pulper 

Indiana Pulper Finisher 
Indiana Pulper Filler 
Washer and Sorting Tables 
Spice Buckets, Solder 
Soldering Flux 

Indiana Chili Sauce Machines 


130-142 E. Georgia St., 


OOS 


: 
¢ ° 
46 ane 


24 


manufacture of the food in which you are particularly inter- 
ested, the committee is glad to receive it and our organization 
is now such that everything of material value is assembled and 
digested and placed before each member of the committee in a 
form to assure full consideration. 


In conclusion I want to say that the Standards Committee in 
no degree assumes any attitude of infallibility, but I believe 
that I may very properly express the opinion that our de- 
cisions are the best possible, and are logically deduced from the 
evidence before us. In this may I again say to you that in so 
far as it may apply to your industry, you must share with us 
some of the responsibility for arriving 21 fair and just decisions 
by making a conscious effort to get oefore the commitiee facts 
upon which to base judgment and criticisms of proposed action, 
and if I may do so with propriety, I should like to suggest that 
it is quite essential that such data and criticism shall be pre- 
sented to this committee before and not after action has been 
taken. I feel sure you will agree with me that we have a 
common purpose, which is to clearly define and standardize food 
articles of commerce, so that vender and vendee may speak a 
common language. 


LEROY V. STRASBURGER SPECIALIZING. 

A great many of our readers will recall the interesting 
address made in Atlantic City by the above named gentleman 
upon the subject ‘‘Rapid Method for Controlling Specific Grav- 
ity of Tomato Pulp,’’ and those who did not hear the address 
probably read it in our Convention issue of February 12th. It 
was a simple, dependable method he outlined, endorsed by 
such eminent men as Dr. Bigelow, of the N. C. A., and Dr. 
Howard, of the Bureau of Chemistry, and one which any pulp 
maker could easily adopt, since it did not require a trained 
chemist to use it. 

Mr. Strasburger was, at the time, chemist for’ the Martin 
Wagner Co., Baltimore, and while he continues to do their 
work, he tells us he is ready to do special work for others. 
He has opened an office in 303 Phoenix Building, Baltimore. 
This announcement will be good news to those canhers who 
feel that they cannot afford to steadily employ a man of his 


Use H & D Boxes: 


Low in Cost-- High in Safety 


ERE are the most efficient and satisfactory 

boxes ever made for carrying canned goods 
shipments. Specially constructed for carined goods, 
their firm and sturdy walls keep the cans from _roll- 
ing and wedging in transit and deliver them clean, 
unscratched and undented at destination. 


WAT 


You will welcome H & D Canned Goods Boxes 
for their lower initial cost, their convenience in 
handling and the minimizing of storage space. 


WIN 


Write today for our free “Canners Shipping Book”’. 
Menton your sizes and we'll send quotations and 
free samples. No oblgations for this service. 


THE HINDE & DAUCH PAPER CO. 
Member Canning Machinery 
& Supplies Assn. 

800 Water St. Sandusky, Ohio 


CANADIAN ADDRESS: TORONTO 
King St. Subway & Hanna Ave. 
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. ability, but have much work they would like to have done by 


such a specialist. 


PENNSYLVANIA JOINS ANTI-FILLED MILK BRIGADE. 


AKRiSBURG, Pa., March 24.—With Governor Pinchot 
H £.:Ving olticial sanction to the Jones F.lied Milk Bil] late 
tims week, a warning has been issued by Secretary 
2.auk P, Willits, of the State Department of Agriculture, thac 
the manufacture, sale and exchange of all filled milks, as de- 
fined in the new legislation, must cease before May 20, when 
tue saw becomes effective. 

Retailers and wuv.e.alers of filled milks are given ninety 
days in which to remove all such products from the market 
and to clean them from the shelves. After that time, State 
100d agents will make an inspection of the stores and the es- 
tablishments previously offering these milk products for’ sale, 
and arrests will be made if the law has not been complied 
with. 

By the terms of the bill approved by the Governor, it is 
deciared unlawful ‘‘to manufatcure, sell or exchange any milk, 
cream or skim-milk . . With which has been added, 
blended or compounded any fats or oils other than milk fats, 
either under the name of said products or articles or the de- 
rivatives thereof, or if labelled under any fictitious, coined or 
trade names.’”’ The use of chocolate as a flavor is not pro- 
hibited. 

The final passage of the bill is largely due to the active 
fight waged by the Interstate Milk Producers Association, the 
Dairymen’s Co-operative Sales Company, of Pittsburgh, the 
Dairymen’s League Co-operative Association, the Pennsylvania 
State Grange and other farmers’ organizations. The bill was 
passed without a dissenting vote. 


The new law is a companion measure to the Voight Filled 
Milk Law, enacted in the closing hours of Congress, and is 
similar to laws now in operation in New York, New Jersey, 
Ohio, Maryland, Wisconsin, Washington, California and other 
States. It will be instrumental in preventing fraud in the sale 
of a highly essential food product and will serve to protect the 
health of Pennsylvania’s milk-consuming public, the announce- 
ment says. 


Breeders & Growers 
326 W. Madison St. 
Chicago. Il. 
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Automatic Can Making Machinery 
BALTIMORE, MD. 


THE 1922 DIRECTORY OF CANNERS 


NATIONAL CANNERS’ ASSOCIATION, 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 13th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
petent authorities. The various articles packed and other valuable information is given. 

Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, gin AR and supply men, salesmen, and practically everybody interested in 
the canning industry. Get your order in early. 


PERSONAL CHECKS ACCEPTED 


THE HOUSE« OF  STEGH ER. 


1739 H St., N. W. Washington, D. C. 


“We excel Our Labels 

inDesi are t he Highes est Standard 
of’ rit for Commereial Value. 

Ask for our Superior Line for your oer Grade. 


Stecher Lithographic 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE— New High-Grade Steam Jacketed Copper 
Kettles, in standard sizes 25, 50, 75, 100, 125, 150, 200, 250, 
300, 400 and 500 gallon capacity; in stock ready for immediate 
shipment. Prices reasonable for kettles of heavy gauge, best 
materials and made by careful and skilled coppersmiths of 
long experience. Established 1871. Over 50 years of honest 
service. Our financial rating speaks for itself. It’s your guar- 
antee. Hamilton Copper & Brass Works Co., Hamilton, Ohio. 


FOR SALE—One 12 H. P. Upright Steam Engine; 

good order; cheap. New sprocket chains, sprocket 
wheels, shafting, pulleys, etc. Boiler compound, 
graphite; also graphite grease. Codd Tank and Spe- 
cialty Co., 115 South St., Baltimore, Md. 
FOR SALE—1,000 Steel Tubs, 24” diameter at top, 
20” diameter at bottom, 18” deep. Made of galvanized 
steel in one piece. Address James A. Tarr, N. W. Cor. 
Sharp and Conway Streets, Baltimore, Md. 


_ FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—2 Monitor Spinach or Pea Wash- 
Apply Box A-1048, care The Canning Trade. 


ers. 


FOR SALE—Box Nailing Machines: 
6-track Doig No. 2, stationary, belt driven. 
6-track Morgan No. 6, portable, motor driven, side arm. 
8-track Morgan No. 8, stationary, belt driven. 
9-track Morgan No. 9, stationary, belt driven, side arm. 
9-track Morgan No. 9, stationary, motor-driven side arm. 
9-track Doig No. 4, stationary, belt driven. 
9-track Doig, stationary, belt driven, side arm. 

Chas. N. Braun Machinery Co., Fort Wayne, Ind. 


FOR SALE—Make your own electricity by steam 
power and operate your lights and electric motors. At 
sacrifice—must be moved immediately: Steam Engine 
Electric Generating Sets of 40, 35, 15, 10, 714 and 4 
kilowatt capacity; anyone who has steam can make 
electricity by these sets. Also have several Electric 
Motors available. Standard Electric Machinery Co., 
7 E. Hill St., Baltimore, Md. 


FOR SALE —1| Buzz, all steel, live steam, continuous 
sterilizer, 62 feet long and 34 feet wide; 3 Langsenkamp 
Lightning Coils for cooking pulp; 2 cut Corn Elevators, 
16 feet long. Address Kemp Bros.’ Packing Co., Frankfort, 
Ind. 


FOR SALE—1 Morral Single Corn Husker, 1 Vil- 
od Bottle Washer. The W. C. Pressing Co., Norwalk, 
hio. 


FOR SALE—2 Peerless Exhausters, one No. 4 gal- 
lon, with change parts for all sized cans up to No. 10, 
and one No. 5 Standard for handling No. 1, No. 2, No. 
21% and No. 3 cans; these machines have had excellent 
care, and have just been thoroughly overhauled and 
painted. We guarantee them to be in good mechanical 


condition. Red Creek Canning Co., Red Creek, Wayne 
Co., N. Y. 


For Sale—Factories 


FOR SALE — Fully equipped canning factory in 
Baltimore City. Plant can be bought at a very reason- 
able figure. Location excellent. Address Box A-1028 
care The Canning Trade. 


FOR SALE—Following second-hand machinery in good 
working order. Will sell cheap for quick sale. 1 No. 176-A 
Bliss Foot Beading Machine. 1 No. 176-B Bliss Fort Beading 
Machine, 3 No. 4 Fox Troyer Double Seamers. 2 No. 128 Max 
Ams Double Seamers. 2 sets Bliss No. 19-C Press Roll Strip 
Feeds. Address Whitaker-Glessner Co., Advertising Dept., 
Wheeling, W. Va. . 


FOR SALE—2—Monitor Pea Graders, 
1—600 Can Anderson-Barngrover Cooker. 
124 Station Link-Belt Peeling Table. 
1—Premier Lye Peeling System. 
1—Ayars Single Rotary Tomato Filler. 
2—Square Steam Boxes. 

Canning Machinery Exchange, Marine Bank Bldg., Baltimore, Md. 


_ FOR SALE—Cannery, together with farm land 
adjoining. A complete and compact unit. Located in 
Southern New Jersey; R. R. siding. Address 


F. M. Stevens, Cape May, N. J. 


FOR SALE—Complete catsup and tomato pulp plant 
in Southern Indiana, fully equipped with all modern ma- 
chinery, new brick buildings, railroad siding, plenty of acre- 
age to be had. Address Box A-1051 % The Canning Trade. 


Seed For Sale 


FOR SALE-—-30 Cypress Wood Tanks, 5 feet diam- 
eter, 514 feet deep; suitable for storage or tomato pulp 
cooking. 600 gallons capacity. Can be equipped with 
copper coils. Write Campbell Soup Co., Camden, N. J. 


FOR SALE—50 000 No 2 Southern Pine box"shooks, purchased 
before the advance price delivered your station upon application. 
W. F. Robinson « Co, Bel Air, Md. 


I HAVE about 70 bushels of first class Country 


Gentlemen seed corn for sale. This corn was grown 
from Northern stock last season, thoroughly matured 
on stalk. Have sold about 300 bu. at $6.00 per bu. 
Everyone pronounced it fine seed. Geo. J. Liddell, Lib- 
erty Grove, Md. 
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We offer a limited amount of Indiana-Baltimere Tomato Seed, 
$3.00 per Ib , cash with order, or on delivery, This seed was grown 
and selected under the direct Supervision of Purdue Univertity, 
Orders filled in order received until Supply is exhausted. 

Indiana Canners Association, K. N. Rider, Sec., Matthews, Ind. 


Machinery— Wanted 


WANTED FOR CASH—1 Anderson Barngrover or Wonder 
Cooker for Nos. 2 and 8 cans, and 1 of the above style machines 
for No. 10 cans. Will be interested in Cooler at the right price. 
Give full description, also condition, and state how many cans 
each machine will hold. Also 1 Link Belt Tomato Peeling Table. 
Address Box A-1050, care of The Canning Trade. 


WANTED—One Second-hand 10-valve Syrup Ma- 
chine for No. 1 Cans. State price and condition. 
W. H. Neal & Son Co., Hurlock, Md. 


WANTED—To purchase for cash, a complete line of used 
machinery for the handling of peas. Give full details as to the 
maker, style, age, price and point of shipment in first letter of 
any pea machinery you have to offer. Address Quality Canners 
of Canada, Limited, Windsor, Ont. 


WANTED—10 Max Ams 1917 model, No. 128 
Automatic Closing Machines. Must be in gvod con- 
dition. Advise price and location. Address Box A-1049 
care The Canning Trade. 


WANTED—1—No. 10 Tomato Filler. 
1—Ayars Double Rotary Tomato Filler for No. 2 and 
No. 3 cans. 
1—-Continuous Cooker. 
1—Tomato Scalder. 
5—Closed Retorts. 
1—String Bean Grader. 
Apply Lox A-1047, care of The Canning Trade. 


WANTED—MACHINERY. We are in the market for the 
following used canning machinery: 
1 Peerless Standard Rotary Exhaust Box for No. 1 to 
No. 3 cams. 
1 Peerless Corn Washer. 
1 Peerless Tomato Washer. 
1 Avars Corn Shaker for No. 2 cans. 
| Hansen Standard Pea Filler for No. 2 cans. 
1 Langsenkamp Indiana Pulper for tomatoes. 
1 Two hundred and fifty gallon Copper Steam Jacketed 
Kettle. 
1 Kern Finisher. 
S 40x72 inch Sprague Standard Retorts. 
We are not interested in anything but equipment in first class 
condition. If you have any of the above items for sale, Write 
Box A-1057, care of The Canning Trade, giving full descrip- 


10 cans; 1 Monitor Blancher; 1 Monitor Thomas To- 
mato Scalder. Address Box A-1055, care of The Can- 
ning Trade. 


_  WANTED—-One Side Crank Engine, 40 horsepower, in 
lirst class condition, 5-foot fly-wheel. John H. Dulany & Son, 
Fruitland, Md. 
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EMPLOYMENT EXCHANGE 


HELP WANTED. 


WANTED—Parties desiring to learn the art of process- 
ing and canning a full line of vegetables and fruits, etc., com- 
prising more than one hundred different articles, thereby fit- 
ting you to earn salaries ranging from three to five thousand 
dollars annually as superintendents and managers to join our 
course in canning and processing on easy term plan. For full 


particulars address ‘“‘Course in Canning,’’ Box 331, Albany, 
Wisconsin. 


CAN PLANT SPUERINTENDENT—A man capable of in- 
creasing production and showing results from up-to-date 
equipment with efficient and capable help; one who knows 
the tin can business from lithograph tin to completed article. 
Our factory is equipped with both Bliss and Max Ams body 
makers, Crimpers, double seamers, shear’ room, press depart- 
ment and lithograph decorating department. Our plant is 
within three miles of Philadelphia. Excellent opportunity 
for right party. State age, experience and salary expected. 
Address, Box B— care of The Canning Trade’ 


WANTED—Superintendent for large corn packing plant sit- 
uated in the Middle West. Must have best possible experience 
in packing high-grade fancy corn, Position is permanent. Reply 
stating experience, all references and permanent salary required. 
Address Box B-1039, care of The Canning Trade. 


SITUATIONS WANTED 


WANTED—Permanent connection with some good re- 
liable, progressive firm connected with the canning industry. 
I have had twenty years’ active experience as executive on an 
extensive scale in the canning business. Five years broker- 
age experience, am well and favorably known by practically 
every canner in the business east of the Rocky Mountains, 
also the jobbers, having called on the trade for years in my 
own interests. Willing to invest if satisfied after first year. 
Have a college education: am 43 years old. Address Box 
B 1053 care The Canning Trade. 


SITUATION WANTED—As superintendent of machinery 
in a canning factory. Can handle all modern lines of machin- 
ery. Capable of taking full charge of a tomato cannery. Can 
also fire a boiler or run an engine. References from past em- 
ployers. Address Box B-1056, care The Canning Trade. 


WANTED—Position by processor by year or season; 
25 years’ practical experience canning all lines of fruits and 
vegetables most of time as superintendent and manager. Have 
also had some experience selling the pack for some com- 
panies I have been with, with good success. Address Box 
B-1054 care The Canning Trade. 


WANTED—A position as Manager or Superintendent by a 
young man experienced in packing a full line of fruits and vege- 
tables, satisfactory references as to ability, character, habits, etc. 
Address Box B-1087, care of The Canning Trade. 


WANTED—A position as superintendent processor, or as 
a double-seamer mechanic for the Fall. I have had years of 
experience as superintendent, packing a full line of goods, and 
as a closing machine mechanic and operator. Would accept a 
position to begin October 1st until the close of the year. I can 


furnish references. Address 612 East Grand River Street, 
Clinton Mo. 


WANTED POSITION—I can save you money as closing 
machine and general repair man. By properly installing, giv- 
ing proper care and repair to canning machinery, insure fac- 
tory being ready to go and keep going when needed. I thor- 
oughly understand processing, handling help to get production 
and up-to-date warehousing methods. Years of experience. 
Apply Box B-1045, care The Canning Trade. 


WANTED—1 M. & S. Corn-Cooker-Filler for No. 
| CANNING MACHINERY EXCHANGE 
| CANNING MACHINERY - 
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Experience is a dear school, but fools 
= learn in no other, and scarce in 
that. 


RAAAR 


AARARARA 


We have learned—from experience— 
exactly the kind of sugar Canners 
should use. 
“CANNERS A” 
Use no other—write us, and we will 
give you the reasons. It is important 
that you know them, for canning is 
ALL your business, while your busi- 
ness is only PART of ours. 
The Franklin Sugar Refining Company 
PHILADELPHIA, PA. 


“‘A Franklin Cane Sugar for every use” 
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GET OUR NEW 1923 CATALOGUE & 


HIS sign means a product 

guaranteed to the extent of 
refunding the full purchase price 
unless the buyer is fully satisfied 
—after use. 


We Are the Only Manufacturers 
of Complete Equipment for Canning 
and Preserving Plants 


OUR PRICES ARE RIGHT 


SPRAGUE CANNING 
MACHINERY CO. 


500 N. Dearborn St., Chicago 
"Factory, HOOPESTON, ILL. 
Branches 


704 Lexington Building, Baltimore, Md. 
15 Wilson Street, Newark, N. Y. 
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A. C. GIBSON CO., Inc. 


11 No. Division St., 
BUFFALO, N. Y. 


SPECIALISTS IN THE MANUFACTURE OF 
MARKING - STAMPING & STENCILING DEVICES 
FOR THE 
CANNING, PRESERVING AND PACKING 
INDUSTRY. 


CASE STENCILS — RUBBER LOGOTYPES — CHECKS 
STENCIL INKS — STEEL CAN TYPE — TICKET PUNCHES. 


Souder Continuous Cooker 


Handles three sizes of cans without change. 
Most economiéal - longest life - any part ac- 
cessible - temperature control - guaranteed 
to please you. 


Write for particulars. 


SOUDER MFG. Co., 
Bridgeton, N. J. 


THE MORRAL 


CORN HUSKER 


Either 
SINGLE or DOUBLE 


Either 


Morral, Ohio 


THE MORRAL 


CORN CUTTER 


SINGLE or DOUBLE CUT 
Write for List of Users and Full Information 


PATENTED MORRAL BROS. 


PATENTED 


28 
Sted 


ESTABLISHED 1878 


Vol. 46 BALTIMORE, MONDAY, APRIL 2, 1923 


Working formule for the canning, pickling and preserving of all 
food products Times, temperatures and particulars - 
PRICE $5.00 : 


The only book of its kind 
Published by 


THE CANNING TRADE 


WEEKLY REVIEW 


The Book You Need! 


Peach Killer a Reality This Season—Hurt in Many Sections— 
Where Strawberries are Heaviest Grown—Heavy Fruit 
Sections West—Very Cold Weather Hurts Fruits— 
Tomatoes Hard to Find—Corn Cleaning Up 
Prices Not Likely to go Lower, 


HE old practice of dragging out the “Peach Killer” about 

this time of the year had been pretty well discarded, but 
: it looks very much as if it would have to be done this year, 
in real earnest. The first rumbling regarding frost damage to 
peaches came from Georgia. sometime ago, but with it came an 
explanatory note saying that the damage would probably be 
more of a benefit than a detriment, as it would serve to thin the 
fruit and thereby improve the general quality, and further that 
there was a good crop in sight. A report of that kind is not at 
all according to Hoyle, judged upon the old-time basis, but we 
marked it down to an improvement in crop statistics, and let it 
go. Since then news has come from the great fruit section 
of the Ozark mountains which indicated severe damage to 
peaches in particular due to the sudden drop in temperature 
a fortnight or so ago. We preferred to wait confirmation be- 
fore speeding the report on its way. It would seem that the 
first report is true, and it may now be written down as sure 
that that section will be light on peaches this year of 1923. Re- 
peated sudden cold spells in the north and west are causing much 
worry and undoubtedly much damage, and not only to peaches 
but to other crops as well. The visitations have been so wide- 
spread that few or no sections, where fruits amount to anything, 
have been spared, and fruits were well advanced in the buds. 
It may surprise some of our readers to know that Tennessee is 
the leading strawberry producing State of the Union, having 
this season over 20,000 acres in these berries. Arkansas is next 
with 16,430 acres; Louisiana third with 14,000 acres; Missouri 
fourth with 10,560 acres and Maryland falls into fifth position 
with but 9,940 acres. One by one the laurel wreaths are being 
wrested from the brow of this Chesapeake section, once so fa- 
mous for its Maryland-Delaware peaches, its luscious and im- 
mense yields of strawberries and other such small fruits, and 
steadily they are moving westward. The Pacific Coast boasts, 
you know, that it packs more fruits than all the rest of the coun- 
try packs of canned products of every kind, and it has the 
figures to back up its claim. There is not a corn canner, nor a 
tomato canner, nor a pea canner who will not vigorously deny 
this statement, but they have the figures and show the results 
in dollars and cents. And, of course, if they pack them they 
must have the acreages. So a heavy frost or damaging freeze 
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in such sections means more now than it used to mean. 


And the East has now followed suit with sudden, damag- 
ing cold weather. Wednesday night the 28-29 the thermometer 
dropped down to hard freezing weather, and it caught the fruit 
buds just about ready to burst, if in some sections they have 
not already burst, and what the damage must be can only be 
conjectured at this time. It must be heavy and it may fall 
heaviest on the strawberry crops. Other small fruits are hardly 
far enough advanced, along this latitude, to be hurt much, but 
pear and apple trees, and peaches and plums were in a very 
tender, dangerous period. The peach killer is not a myth 
this season, 


The popular game with brokers in this section, if not in- 
deed in every section, is to find any No. 8 or No. 10 spot to- 
matoes. Price is not linked with this search—the report says 
“at any price.” No. 2s are not so hard to find and offerings 
are seen from a number of sections. An observant reader seeks 
to correct our impression that there were too many 2s tomatoes 
packed last season and he points out that an analysis of the 
packs shows that there were not more 2s packed than there 
were of No. 2%s and 3s combined. He quotes the statistics 
as giving 5,944,790 cases of No. 2s and taking the 2%s and 
all other sizes and reducing them to 3s, there were but 6,217,682 
cases of No. 3. He might have reduced the 2s by the well known 
method to 3s, and the difference would have been even more 
pronounced; but that is not the point at all. The point we seek 
to make is that there were too many packages of tomatoes 
produced—not too many tomatoes. The more packages we have 
the more sales there must be made, since each package consti- 
tutes a sale, and that delays and holds back the market. If they 
had packed the entire tomato output in No. 2 cans, instead of 
having a pack of 11,538,000 cases we would have had about 
16,000,000 or more, and where would your tomato market have 
gone with those figures? That is the answer. There were not 
too many tomatoes canned, but they were put into too many 
packages. For the good of your own game, we warn you to- 
mato canners, you had better get away from last year’s bad 
break. 


There is a fair demand for future tomatoes, but the canners 
do not feel that it is anywhere near a normal demand for this 
season of the year. Prices are holding at not less than 85c for 
2s and up to 90¢ and above; at 55c to 60c for No. 1s and at 
$1.22% to $1.25 and up to $1.30 for No. 3s, with No. 10s quoted 
at about $4. The growers are getting together with the agri- 
cultural experts to improve the yield and quality of tomatoes 
this season, and we will doubtless see the results this season. 


It is said that a great many lots of crushed corn have been 
cleaned up lately and naturally the market feels better under this 
condition. Lower than 85c is not now heard in this market, and 
it is not easy to find that. In the west the market has been good 
for corn, both spots and futures, and it is said that Iowa has a 
very small amount of spot corn, and that if it continues to go 
out as it has been doing lately it will all be gone long before 
any new corn could possibly reach the market. The Ohio Asso- 
ciation has been warning buyers that the supplies of spot corn 
are down to the danger point, but no one believed it and now it 
looks as if those who waited will pay for their wait. Corn is 
said to be firmer and advancing and predictions are made that it 
will continue to advance. 


In future standard shoepeg is quoted here at $1.00 to $1.05, 
with extra at $1.10 and fancy at $1.20. Standard crushed is 
quoted for futures at 85c to 90c, and extras and fancies pro- 
portionately higher, all at the factories. 

Buyers might well take a lesson from future peas. A good 
many waited for lower prices on future peas, but they now 
find that prices are higher and steadily on the upward move. 
One thing the buyer might as well take for granted and that is 
that this country is on a steady boom, with labor in heavy de- 
mand and wages advancing. There seems to be no good rea- 
son for a decline for many months to come, as our leading in- 
dustries are loaded up with enough work to keep them busy 
for the next six months if they do not add another order to the 
list. This being so why look for lower food prices? It is not 
to be. The men have the money, want good food and will have 
it and will pay the price, and the canner will be a fool if he 
“holds the bag” for the buyers, while they make the profits, 
and we don’t believe he will be such a fool. During the war- 
time high prices the canners could not share, being held down by 
the Government, while the buyers went free handed; but there 
are no restrictions now and there should be none. All should be 
treated alike. We do not expect to see a runaway market, but 


there certainly are no indications of lower food prices for many 
months to come. 
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NOTES AND OBSERVATIONS 


ILWAUKEE Convention—It now develops that the West- 
M ern Canners’ Association is not the power behind the 

throne in the exhibition and display to be made at the 
Armory in Milwaukee, but that this aggressive and hustling 
exhibition company is putting on this display, and putting their 
well known selling ability behind it. Of course, it is done un- 
der the fostering care of the Western Association, but that is as 
far as they are in it. And it is to be essentially a Canned Foods 
Show, to which all the surrounding country is being urgently in- 
vited. The Western Association wants to go on record as not 
trying to hold a machinery show. Their aim was a canned foods 
show, though, of course, they could not refuse to supply men 
who asked to have booths. 


Buffalo in 1924—A special edition, in the form of a foot note 
to the most recent circular of the National Food Brokers’ Asso- 
ciation says that Buffalo has been selected as the next con- 
vention city, the dates January 21-25, and it is promised the 
details will follow later. There is nothing surprising about this 
and it is out in good time. 


NEW YORK MARKET 


Steady Inquiry for Goods—Asparagus Futures Well Sold Up— 
Corn Firmer — Unlabeled Tomatoes Wanted— 
Shrimp Strong — Fruit in Better De- 
mand—Notes of the Town, 


; New York, March 29, 1923. 

TEADY Inquiry for Canned Foods—While there have been 
S no developments of startling character reported in the local 

market during the past week, there has been a good steady 
volume of business, on both spot stocks and canned foods for fea- 
tory shipment. Stocks of the more wanted commodities are short, 
and brokers are combing the market constantly to pick up small 
lots for jobbers who have run short. As a result of this condi- 
tion, many wholesale grocers are refusing to job out their goods, 
even though there is a good profit in sight. They feel that the 
shortages in various lines will become more acute during the’ 
spring and summer months, and prefer to hold their goods to 
take care of their own retail trade. 

Asparagus Well Sold Up—Despite conflicting reports regard- 
ing the market for 1923 pack canned asparagus, it is now well 
evident that the business confirmed has been large, and it is not 
believed that the canners have much remaining unsold. Although 
the prices this year are high, the trade believes that, unless the 
pack turns out unusually large, the goods can be moved into 
consumption. This view is disputed by some wholesale grocers, 
but nevertheless appears to prevail. 

Standard Corn Firmer—One of the gratifying developments 
during the week has been the gain in strength of the market for 
standard canned corn of Maryland and Delaware pack. While 
canners during the early part of March were selling at 82% 
cents, and even at 80 cents per dozen in some instances, 85 cents 
is now the going price, and there has been a little business placed 
on this basis. A good movement is looked for when the chain 
stores and the jobbers come into the market for their corn stocks 
for summer trade. 

Unlabeled Tomatoes Wanted—Unlabeled No. 2 tomatoes are 
in some demand by private label distributors, and with offerings 
comparatively light the market is held on a firm basis. Buyers 
who have expressed the opinion that they could pick up goods 
of this character at 95 cents, factory, have found themselves dis- 
appointed when they have actually come into the market for 
stocks, and they now find that they cannot beat 97% cents, while 
many of the canners are refusing to let go of their holdings be- 
low $1.00 per dozen. Other sizes of tomatoes remain quotably 
unchanged. 

The 1924 Convention—Information has just been received 
from headquarters of the National Food Brokers’ Association 
to the effect that the 1924 convention will be held in Buffalo, 
N. Y., January 21-25. Details will be available later. This is 
taken as an indication that the National Canners’ Association will 
meet at the same time and place. 

Heads Curtice Bros. Co.—Douglas C. Townson has been 
elected president of the Curtice Bros. Company of Rochester, 
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N. Y., packers of the wel! known “Blue Label” food products. 
Robert A. Badger, associated with the company for the past 45 
years, has resigned as vice-president and treasurer, although he 
remains as a member of the board of directors. 


Invitations to Convention—The National Wholesale Grocers’ 
Association is sending to the trade handsomely engraved cards 
of invitation to the seventeenth annual convention of the organ- 
ization, to be held at the Statler Hotel in St. Louis May 16-18, 
inclusive. M. L. Toulme, secretary of the Association, is now 
busily engaged in arranging details for the convention. Discus- 
sion of a fixed swell allowance with the canners’ conference com- 
mittee will be a feature of this year’s gathering of the grocers. 


Asparagus Pack Sold—Warmington, Timms & Co, announce 
to the trade that their principals, J. F. Butts Company, have 
withdrawn on 1923 California asparagus. This is the first year 
that the Butts Company is in the field, having just completed a 
modern cannery at Isleton. The Company is headed by J. F. 
Butts, formerly in charge of the San Francisco office of Warm- 
ington, Duff Company. 


Shrimp Market Strong—Although this is the season of the 
year when jobbers normally look for lower prices on canned 
shrimp, there is no indication of a lower price basis being on 
the way at this time. Advices received from many of the Gulf 
packers report that canning operations have been practically 
negligible during the past thirty days, owing to windy, stormy 
weather. Buyers of the fresh shrimp have been outbidding the 
canners, and consequently the latter have been unable to run 
their packing plants. The market is strongly held at $1.45-1.50 
on 2s, either wet or dry pack. Wholesale grocers and chain store 
distributors will shortly enter the market to cover on their spring 
requirements. 


Sardines Are Firm—With the exception of the Seacoast, 
which is unchanged at $8.15, the Maine canners are holding 
quarter keyless oils at $3.25 per case f. 0, b. Eastport, and are 
getting a fair business. Various proposals for improving the 
quality of this year’s pack are under discussion, the most im- 
portant of which is the proposal that the use of rubber gaskets, 
to keep the cans from leaking, be made mandatory by law in 
Maine. The Maine canners must seek some solution of their dif- 
ficulty, as the quality of some of the pack has deteriorated woe- 
fully during the past few years. Some of the Maine canners 
seem to have reversed the saying of a well known Southern 
canner, and operate on the theory of “Not how good, but how 
cheap.” 


Pink Salmon Strong—A strong tone has developed in the 
local market for pink salmon which is now quoted at $1.32%4- 
$1.35 per dozen, ex-warehouse New York. Private letters from 
Seattle state that unsold stocks there amount to only 300,000 
cases, which are under the control of two packers. Reds, on the 
contrary, are still inclined to weakness, stocks being available 
here at $2.25, while Coast packers are quoting on the same basis. 


Fruit Demand Better—An improved inquiry for California 
canned fruits is reaching jobbers and chain stores alike, and the 
recent cuts in price have stimulated the consumption to some 
extent. The situation is again firming up, however, with an 
easing off of the Coast selling pressure. Canners and jobbers 
alike now are of the opinion that canned fruits at today’s prices 
are good property, as the outlook for the 1923 pack indicates 
much higher packing costs and consequently a higher selling 
basis. However, few canners or distributors are in position to 
hoard stocks, so what otherwise would prove quite a bullish fac- 
ior in the situation is nullified to a considerable extent. 


Notes—John T. McCarthy of the Heart of Maine Packing 
Company of Lewiston, Maine, was here during the week. 


__§. P. Sanford, field manager for F. E. Booth & Co., leading 
California packers, was hese during the past few days. 

Opening prices on 1923 pack California pimentos were named 
this week by the California Packing Corporation. 

Bacon & Trubenbach, Inc., have been admitted as members 
of the National Food Brokers’ Association. 

__ Jos. Brakeley, well known canner of Freehold, N. J., was a 
visitor on Hudson Street during the week. 

Arjay Davies, prominent wholesale grocer of Easton, Pa., and 
for several terms president of the National Wholesale Grocers’ 
Association, visited friends in the trade here during the week. 

Alexander B. Stewart, president of the Curtiss Corporation 
of Long Beach, California, was here early in the week. 


“NEW YORK STATER.” 
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CHICAGO MARKET 


Brisk Weather Makes Good Canned Food Demand—Jobbers Say 
Business is Good—Reports Say Holding of Spot Corn in 
Iowa Very Small—Future Corn Selling—Heavy De- 
mand for Spot Peas—California Cuts Prices 
on Spot Peaches—Michigan Future 
Prices Regarded as High. 


Chicago, March 29th, 1923. 

~~ HE canned foods situation in Chicago and vicinity is quite 
[ satisfactory and wholesale grocers are well satisfied with 
the volume of business being done. 
_ The frosts are not out of the ground yet, and the weather 
is cold enough to prevent rapid thaws for a while, and as long 
as that continues trade will be active at country points. It is 
customary for the retail merchants to prepare for the bad, and 
in some sections almost impassable roads that result from the 
late spring thaws, and to buy supplies ahead in anticipation of 
those conditions. 

However, that state of affairs is passing away as most of 
the States in the Central West have established fine concrete 
trunk roads and such roads are being rapidly extended to all 
sections of the several States. 

__ For illustration, the State of Illinois is now spending sixty 
millions of dollars, appropriated by the Legislature and raised by 
taxation, for good roads, and there is another bill before the 
Legislature, or will be soon, to raise another hundred million 
for that purpose. 


The report from Iowa up to March 22, 1923, is that there 
are only 239,000 cases of canned corn spot left in the hands of 
canners of Iowa and Nebraska, and that it is moving out on sales 
and orders at the rate of about thirty thousand cases a week. 

Those two States also report that the sales of futures in 
canned corn of the 1923 pack, now aggregate more than 840,000 
cases. Who said that canned corn futures were not selling? 
These reports are reliable as they are made by the canners’ asso- 
ciation of those States by C. L. Austin, their new secretary. 


There is a strenuous demand for spot canned peas for 
prompt shipment, and the sales of canned peas for future de- 
livery are increasing. Many wholesalers who have held off 
placing their orders for futures in canned peas, canned corn and 
tomatoes are returning to the reservation and promising good 
behavior. 

California has reduced prices on pie fruits in No. 10 cans and 
yellow free pie peaches peeled can now be bought for $4.25 f. o. 
b. coast and possibly a little lower. 

The California Packers’ Corporation made a big cut in No. 
2% standard yellow free peaches this week to $1.50 f. 0. b. coast 
canneries, and a cut on standard yellow cling peaches to $1.85 
rs o. b. coast cannery. These cuts are heavy—about 25 cents per 

ozen. 


Wholesale grocers do not understand the reason for the 
reduction of prices unless it is made to induce buyers to buy 
the goods and sell them against future deliveries. 

That paper you published partly last week and the week be- 
fore, written by H. A. Baker, of the American Can Company, 
and read at the convention of the New York Wholesale Grocers’ 
Association February 13, 1923, and designated “Status of the 
Tin Can in Food Preserving” is the finest and most practical 
article about canned foods that has been written for years. 

The subject is handled so fairly and unselfishly and with 
such a valuable presentation of the true information, without 
fear or favor, that it should be printed in pamphlet form by 
the New York Wholesale Grocers’ Association and sent to every 
canned foods buyer in the United States. Nothing superior 
in value to it to both the canning industry and the wholesale 
grocers has ever been written. 


The announcement of the opening prices of Michigan canned 
fruits and vegetables for the 1923 output and the opening prices 
of Oregon and Washington canned fruits were the features of 
this week’s information. Some buyers regard the Michigan 
prices as high but others are placing their orders for them at 
the opening prices accepting the guarantee of the canners against 
their own prices. 

There was a sale of future standard canned Indiana to- 
matoes made this week at 90 cents for twos and $1.25 for threes 
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standard f. o. b. Indiana cannery for 1923 pack. The broker 
says that he did not find much interest at the prices, but finally 
succeeded in selling them to a belated buyer. Only one lot was 
offered at the prices and that was closed out. 

Canned kraut is in good demand and prices are very firm. 
This article through the influence of an advertising campaign 
put on by the National Kraut Canners’ Associaton, has been 
made a staple article of merchandise. 

There is a man in Chicago with wide newspaper and maga- 
zine experience, and his name is William Clendenin. He wrote 
those two stories which had such a tremendous circulation called 
“The Story of Sauer Kraut” and “The Story of Tomatoes.” Mil- 
lions of copies were circulated and are still being circulated. 
He conducts what he calls research surveys and will speak to 
the canners at the Milwaukee convention on Thursday, April 12, 
on the subject “The New Research Principle, As a Sound Founda- 
tion for Food Advertising. A New Forward Movement in the 
Canning Industry.” Not only is he a fine writer but he is a 
man of fine appearance and good voice and I think I can promise 
a treat to those who hear him. 

“WRANGLER.” 


MAINE MARKET 


Grocers Having Very Good Business—Potatoes Moving Up Cheer 
Growers—Winter Holding on Too Long—Sardine Season 
Delayed—To Increase Pack of Stringless Beans— 
Golden Bantam Well Sold Up as Futures 
and Some Canners Withdrawn. 

Portland, Me., March 30, 1923. 


URVEYS of March business indicate that the month has 
been prosperous; but local merchants, both wholesale and 
retail, are inclined to take another view of the situation. 

On account of the late season, Easter buying of clothing has 
been very light; a few warm days would quicken business im- 
mensely, but March has been a dull month. Grocers had an ex- 
ceptionally good business through the first two months of the 
year, usually a quiet time; but March has not brought the com- 
parative improvemnt which is anticipated. 

Aroostock County enjoyed a little flurry this week when 
for a few hours potatoes were sold at $3.00, instead of the $2.25 
price which has been current for some time. This proved, how- 
ever, to be very temporary, a buyer having paid the high price 
for a small lot to fill out a car. The price still remains at $2.25 
for general trading. Too bad these rumors could not force prices 
up the way low-price rumors can lower the market, on canned 
foods for instance. 

As the days go past with no sign of spring weather, the 
opening of the sardine factories fades further into the distance. 
With the exception of the shore of Grand Manan Island (Canad- 
ian waters) the ice has caused great damage to gear with the 
result that much repair work will be necessary on such weirs 
as may be repaired this season; and that many locations can- 
not be worked owing to the scarcity of materials for repair 
work. This will delay the opening several weeks and will cur- 
tail the amount of fish taken al! during the summer. Spot stocks 
of sardines are low and are firm in price, the conditions men- 
tioned above making present holdings look like good property. 

_ $tringless beans have been handled extensively in Maine 
for some time, increasing each year, and 1923 will doubtless see 
another large up-put of beans. These are practically all sold at 
this time and will not leave any surplus to carry over after 
the season. One large operator in beans stated yesterday that 
he had not sold a case at less than $1.20 and had even received 
$1.25 from some of his customers who were particular to have 
him pack their goods. Five dollars has been the sustained 
price for No. 10s in 6/10 cases and this package has been de- 
manded on practically all sales. There is an alternative price 
of $4.75 for 12/10 wood crates, for many years the standard pack- 
age, but recent freight rulings have made this an objectionable 
style for reshipment and all goods are going in cases now. 

Golden Bantam corn is well sold up, and some canners 
have already withdrawn from the market; strange to say these 
people who have had a capacity business are the very men who 
have held firmly to price and have even obtained a premium on 
their goods. This might be a lesson to some others who are al- 
ways jockeying their goods around and trying to meet all the 
reported fluctuations of the market. One dollar and sixty-five 
cents is the base price for No, 2 Golden Bantam, some of it has 
brought $1.75 and some of it $1.55. 
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Crosby corn is not as closely sold up, due undoubtedly to the 
unevenness in prices qucted and rumored. One dollar and thirty- 
seven and a half cents is the price named today on all in- 
cuiries, and obtained on small sales. Some larger purchases 
might possibly carry a $1.85 figure from certain packers, but 
not from all. The up-put this season will more than ever 
be governed by the volume of future business booked. 


’ MAINE. 


CALIFORNIA MARKET 


Crops Suffering Acutely From Long Dry Spell—Peas, Spinach 
and Asparagus on 
gus General Now—Fig Prices Out—Pine- 
apple Prices Not Likely Until May 
1st—Coast Notes. 
San Francisco, March 29, 1923. 
00 DRY—California is experiencing one of the most pro- 
I tracted dry spells for this time of the year in its history, 
and field crops are suffering acutely. The early rains 
were heavy and the season promised to be one of bountifui 
crops, but the outlook in many lines is now very discouraging. 
The rainfall for the season is below the normal and there 
has been no precipitation since February 12 in the San Fran- 
cisco district. Such crops as spinach, peas and asparagus, 
which depend entirely upon rainfall, are suffering, and the 
early estimates of the canned output are being scaled dowl 
materially. Weather statisticians have to go back to 1885 to 
find a spring comparable to that of 1923 and that drought 
promises to be surpassed by the present dry spell. Orchards 
are not suffering, as there is a good supply of water for irri- 
gation, but much more rain is needed and the rainy season, so- 
called, is nearing an end. 

Asparagus Prices—Opening prices have been made by as- 
paragus packers in general, and, as was anticipated, these are 
much higher than those of last year. Higher prices were 
inevitable, due to a fifty per cent increase in the cost of can- 
ning stocks and higher prices for box shooks and other ma- 
terials. At first buyers were rather reluctant to confirm or- 
ders, but confirmations are now coming in very rapidly and 
are virtually one hundred per cent. Where some buyers have 
decided to pare down their purchases others have decided to 
increase their orders and already some packers have disposed 
of all they expect to be able to pack. Packing operations are 
under way, but the initial output is light, owing to the need 
for rain. The opening prices of the California Packing 
Corporation follow: 

No. 2% Square Peeled. 


White Green 

No. 21% Square Unpeeled. 

No. 1 Square. 
4.15 3.90 

No. 1 Tall Round. ad 

No. 2% Round. 

No. 10 Round. 

Picnic Tins Asparagus Tips. 
Picnic Tins, Mammoth.......... 2.10 
Picnic Tins, Large ...........-- 2.00 
Picnic Tins, Medium ...........- 1.90 
1.80 
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Figs—Opening prices on canned and preserved figs have 
been named by the Califorina Peach and Fig Grower’s Associa- 
tion, these being based on a return to grower members of 10 
cents per pound on No. 1 Kadota figs and 7% cents per pound 
on Calimyrnas. Preserved Kadoto figs in 16-ounce conta‘ners 
are listed at $4.25 and at $1.85 per dozen, an advance of 60 
cents and 10 cents a dozen respectively, as compared with last 
vear’s prices. Preserved Kadota figs in No. 10 tins were ‘ad- 
vanced $1.00 in the small grades and reduced $1.00 in the 
larger grade. Last year all sizes were quoted at the same 
figure. Calimyrna figs were advanced 10 cents a dozen in 
No. 1 talls and pie figs are 40 cents a dozen higher than last 
year, all other sizes and grades remaining the same. 


Pineapples—While opening prices on Hawaiian canned 
pineapple are not expected before May 1, much interest in these 
is being shown by the trade and speculation is rife as to whal 
the figures will be. That prices will be higher goes without 
question, the only uncertainty being the amount of the in- 
crease. Packers are paying more for fruit this year, where 
it is being contracted for outright, sugar is higher, as is also 
box shook and other supplies. But chief of all is the element 
of supply and demand. It is nec secret that packers viewed 
with much dissatisfaction the manner in which both the whole- 
sale and retail grocery trade profiteered on Hawaiian canned 
pineanple last year. Prices were boosted one hundred per 
cent in many instances after the goods passed out of the 
hands of canners and fortunes were made in re-sales of 
pineapple contracts. The consuming public displayed a will- 
ingness to pay higher prices for this fruit and canners do not 
propose to let the wholesale and retail trade skin off all the 
profits. Substantial advance in opening prices are in prospect 
and packers will not be greatly worried if their entire expected 
output is not snapped up at once. In fact, they would rather 
have a little left to feed into the market at a later date should 
profiteering commence to run rampant again. The crushed and 
grated grades, which formerly met with rather slow sale, are 
now practically all out of first hands and it is felt that a 
market has been developed for all of this style of pineapple that 
can be packed. 


in operation. 
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_ Coast Notes—There is less pressure being exerted by 
California packers to get rid of stock of low grade fruit than 
for several weeks. These stocks have been materially reduced 
of late and holdings look more valuable since sugar took such 
an upward climb. Prices have been stiffened slightly, especial- 
y = cling peaches, which comprise the bulk of the unsold 
stock. 

The annual meeting of the F. E. Booth Company was 
held recently at San Francico and the former board of direc- 
tors was re-elected. It was announced that very little of the 
1922 pack remained unsold, the cleanup havine been prac- 
tically complete. 


E. B. Deming, a packer of Bellingham, Wash., was recent 
visitor at San Francisco. 

Mrs. Eleanore L. Trichenor, the venerable mother of 
Austin K. 'Trichenor, vice-president of the Alaska Packers 
Association, passed away at San Francisco recently at the age 
of eighty-six years. 

Three officials of a Los Angeles canning concern are in 
the toils in that city as the result of an alleged rum-running 
expedition, these being Alexander B. Stuart, president of the 
Curtis Corporation, Gilbert C. Leahy, general manager, and 
Victor Lord, sales manger of the Same concern. The men were 
arrested in a running fight following an attempt to unload a 
cargo of smuggled liquor. One man was probably killed, 
eight were arrested, and five automobiles, a launch and liquor 
valued at $20,000 was seized in the raid made by prohibition 


officials. 
officials. “BERKELEY.” 


A TAILOR’S SIGN. 


The tailor’s sign in a little inland town was an apple, 
simply an apple. The people were amazed at it. They came 
in crowds to the tailor, asking him what on earth the meaning 
of the sign was. 

The tailor, with a complacent smile, replied: 

“Tf it hadn’t been for an apple, where would the clothing 
be today?” 


CARY’S Seal Tying Machine 


The sturdiest and most efficient machine ever devised for the application of wire bands 
at any desired tension to all kinds of boxes, crates, etc. 


SIMPLE BUT POSITIVE 


Fool-proof and built to stand hard service. Weighs only 14 pounds. 
The manner in which the wire is automatically sealed insures maximum strength and 
leaves no sharp ends to protrude and cause damage. 


CARY’S Capped Bundled Wire 


The wire with the patented shoulder. 
The Only Perfect Wire for Use in any Wire Tying Machine. 


The patented shoulder holds the wire securely in any tying machine and absolutely 
prevents slipping. This is an exclusive feature. : 


A special drawn round galvanized wire in 13 and 14 gauge. The 13 gauge wire is 
packed in bundles containing 250 pieces. 14 gauge, 400 pieces in abundle. Furnish- 
ed in any length desired. 


Our method of bundling insures every wire being in perfect condition when received 


by you. 


Prices and discounts furnished on application 


CARY MANUFACTURING CO. 


Manhattan Bridge Plaza 


Brooklyn, N. Y. 
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contractors. 


same to the public at $2.95. 


PUBLIC SALES 


We have purchased 122,000 pair U. S. 
Army Munson last shoes, sizes 54 to 12 
which was the entire surplus stock of one 
of the largest U. S. Government shoe 


This shoe is guaranteed one hundred 
percent solid leather, color dark tan, bel- 
lows tongue, dirt and waterproof. The 
actual value of this shoe is $6.00. Ow- 
ing to this tremendous buy we can offer 


livery or send money order. 


request. 


Send correct size. Pay postman on de- 


are not as represented we will cheer- 
fully refund your money promptly upon 


National Bay State Shoe Company 
296 Broadway New York, N. Y. 


If shoes 
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PRICES-—— 


American Can Company 


Write our district offices for packers’ 


can prices. 


THE AMERICAN CAN CO. 


THE PERFECT DRY PASTE 


JELLITAC 


Made from wheat 
Send for sample 


Arthur S. Hoyt Co., 
90 West Broadway New York City 


JELLITAC 


stick? 


( Thos. L. North ) 


50 Years ot Service to Canners. 
Thos. J. Meehan & Co. 


4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 


WANTED 


AND 


FINISHER 


INDIANA PULPER 


MUST BE IN GOOD CONDITION 


MEMPHIS, 


D. CANALE & CO. 


TENN. 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


Howard E. Jones & Co. 


BROKERS 


Canned Foods 


CARROLL BLDG., BALTIMORE & LIGHT STS. 


BALTIMORE, MD. 


‘“‘PACKERS’’:- When you are ready to book orders for 1923 
Pack Tomatoes, Corn, Peas or any other Canned Foods you 
may pack, write us. We will be pleased to keep you posted 
astothe market. Also advise us what you have to offer for 
Immediate Shipment. We sell Reliable and Responsible 
buyers only. Have been in the Brokerage business years; 
also in the Packing game for 25 years. 

REFERENCES:- Atiantic Trust Co., Baltimore, Md. 
Bradstreet’s and Dun’s. Or, any Baltimore 
Packer of Canned Foods. 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many canners get 


higher prices for their goods; some few may take less for a personal reason, but these prices represent the 
general market at this date. 


Baltimore figures corrected by these Brokers: ({) Thos. J. Meehan & Co. (+) Jos. Zoller & Co.,Inc. (§)Wm.C. West & Co, 


(*) Iloward E. Jones & Co. New York prices corrected by our special Correspondent. 
UITS—Contin 
Canned Vegetables P CANNED FR ; ued 
ASPARAGUS*— (California) California, No, 214, fob. Coast... 1.75 Balto. N.Y. 
Balto. N.Y. California No. 5.25 Seconds, No. 2, in Water.......... +++ 
White Mammoth, No. 2%......... Out 4.40 VF. O. B. Factory basis. Wis 
White Mammoth, Peeled, No. 2%.. Out beoe SUCCOTASHt oe 
Green Mammoth, Balto. N.Y. Standards, No. 8. in 1.00 41.20 
White, Large, No, 2%........ 3.60... ——_— 1.40 1.40 Standards, No. 8, in Syrup........ 1.50 41.40 
White, Large, Peeled, No. Wan Der 138 Extra Standards, No. 8, in Syrup.. 1.60 1.50 
White, Medium, No, 2 New ‘York PINEAPPLE* 
Green, Medium, No 3.70 Bahama Sliced, Extra. No. Out Out 
Green, Small) No $80 3.50 Bahama Sliced,’ Ex. No. 2.... Out Out 
Tipe, White, Round, No. 2 Standard, No. 2, f. b. county... .82% Hawaii Sliced, Extra, No. 4.00 
Tipe, Green, Square, No. 2%...... Out .... Standard, No 8. fob Baltimore... -85 1 Hawaii Sliced. Standard, No. 244.. 3.50 3.65 
Tips, Green, Round. > No. 8, f.0.b, County..... 1.90 Hawaii Sliced, Extra, No. 2....... 3.25 2.85 
90 TOMATOES Shredded, Syrup, No, id 
Plain, No. 2..... Fancy, No. 10, £.0.b: Baltimore Out Out Crushed Extra, Ni 
In Sauce, No. 2. . 1.90 Jersey, No. 10, f.o.b. Factory...... --.. 6.00 Eastern Pie, Water, No. 2... a cic. 
Plain, No, 8..... * 150 qii5 Standard, No. 10, f.o.b. Baltimore.. 5.50 5.50 Eastern Pie, Water, No. 10.. as 
In Sauce, No. Standard, Me. 10, Lob. County... 5.50 Porto Rico, No 10.......... 
BEANSt 8s, 5% i Ou PLUMSt 
String, Standard Green, No. 2:5... 1.95 Water, No. 
String, Standard Cut White, No.2. .85 .... Baltimore. . Water. No. 10......... 
Stringless, Standard, No. cues, Seconda, Me. 8, Balti Black, Water, No. 1. 
Stringless, Standard, No, 10....... ...- 6.00 ‘95.97% Black, Syrup, No. 
White Wax, Standard, No. 10...... .-.. 14.00 Seconds, No. RASPBERRIES 
11.00 Standard 9s, f.0.b, Baltimore...... .87% 4.85 Black, Water, No, 1.75 1.80 
Red Kidney, Standard, Me 90 4.90 Standard 1s, f.o.b. County... ccccce Py 180 
Large, Whole, No, Out Standard. No. 1...... 60 P ra Syrup, No. 2...... .... 2.25 
CORN¢ Canned Fruits Standard, No. 1-60 91.50 
Std. Evergreen, No. 2, f.o.b. Balto. .90 4.90 APPL Extra, Preserved, No. 1.........000 1. - 91.25 
Std. Evergreen, No. f.o.b. Co.... .90 9.85 Mai No. 10.. 4.00 4.25 
Std. Shoepeg, No. 2. Gor. Gos... 1:10 $1.00 Standard 2%s ......... 
Shoepeg, No. 2. f.0-b. Balto... 1.10 41.00 Standard, Water, No, 410.00 
Ex. Std. Shoepeg, Tick 2, f.o.b. Co. 1.25 71.20 
Fancy Shoepeg, Balto..... 20. Maryland, No. 3, f.o.b. Baltimore... 1.10 Out Canned Fish 
Std. Crushed, No. 2, Baltimore.... .85 9.85 Pennsylvania, No. 10, f.o.b. Balto.. 3.25 Out HERRING ROE* 
Std. Crushed, No. 2. f.o.b. Co..... .82% 9.82% Maryland, No. 10, f.0.b. Balto..... 3.00  .... 2.25 
Extra Xo. BLACKBERRIES3 ats, Ib, case 4 
Standard Western, No. 2.......... .... 95 Standard, No 2..... Flats, Ib....... 18.25 
HOMINY OYSTERS 
Standard Standards, 5 1.45 1.35 
Standard, Split, No. 8............ -85 4.90 Standard. 
Standard, Split, No. 10............ 3.00 93.15 Standards, 10 os. 
ERR’ ndards, 2. 
12 95 Maine, No. 10........ 20:00 Selects, 6 280 2.15 
2 Kinds. No. 10 4°50 Maine, No. 2.......-- cece SALMON®? 
OKRA AND TOMATOES¢ CHERRIES$ 2.50 2.40 
Standard, White, Syrup, No. 2..... 
No. 1 Sieve, f.o.b Stew... ++. 1.75 91.75 Extra Preserved No 2............ 2.00 Out Col Tall 1.... : 
No. 2 Sieve, 28, f.o.b. factory...... 1.6 $1.35 Sour Pitted Red 10s, No, 2........ 9.50 11.25 Out 
No, 3 Sieve, 2s, f.0.b. factory. 1.30 41.30 hums, 1.25 1.25 
140 "130 GOOSEBERRIES$ Medium Red, 1.40 1.45 
No 4 Sieve, 2s, “tod, factory...... 41.25 91.25 Standard, No. 2........ 1.65 91.70 
f.0 Standard, No. Wet or Dry, No 1% 71.50 
2s, factory...... Out PEACHES* Wet or Dry, No. 1......... 
E. J. Sifted, 1's, No, 8 Sieve ....... Out Out a 7 F. O. B, Eastport, Me. 1921 pack. 
E. J. Ex. Sifted, 1’s, No. 2 Sieve.... Out Out PEACHESt Oil, Keyless’ cove 
Fancy Petit Pois,, I’s.............. Out Out Oil, Key......... 8.50 
P Extra Sliced Yellow, Ne 1.40 
UMPKIN}{ Standard White, No. 2........ Tomato, Carton ................ 8.50 
Standard, MO, 1.15 91.15 Standard Yellow, No. 2..........- _Out Mustard, Keyless ...... 
Standard. No. 1.05 $1.00 Extra Standard Yellow. No. Mustard. Keyless 8.25 
Standards, Yellow, No 8...... 
3.50 93.40 Selected Yellow, No. 2-25. 3.50 
1.00 1.05 Seconds, White, No. 8............. 1.60 Out 12.00 
Seconds, Yellow, No. 1-70 1.70 California, 1s .......... 
SPINACH? Pies, Unpeeled, No. 1.10 1.15 California, Blue Fin.. 
NO. OUt 1.05 Pies. Peeled. No. California, 1s, Blue Fin.......-... Out 
ndard, ~ No. 5.25 97.00 California, 1s. Striped 


128.00 


f 
: 
3 
2 


86 THE CANNING TRADE. April 2, 1923, 


Too Late To CLassiry —— 


ZB CHEMIST—University instructor in chemistry, experi- 

@ enced in tomato pulp and catsup canning and Howard method 
// <S of laboratory control, desires summer position in New Jersey, 
Wf \ Delaware or Maryland cannery. Best references. C. 
ff / \\ French, Harrison Laboratory, University of Pennsylvania, 


Philadelphia, Pa. 


-: BE FOR SALE—A Substantial Interest in a going 
(aed New York State Canning Company. Address Box 
A-1058, care of The Canning Trade. 


a 48 FOR RENT—For 1923 Tomato Season, Factory, 
> with complete line of Tomato Canning Machinery, in- 

cluding Monitor-Thomas Scalder, Jeffrey 80 Station 
Peeling Table, Ayars Cooker, Sprague Exhaust and 

S Ayars Rotary Tomato Filler. Ample Tomato Acreage 
a can be secured. C. M. DASHIELL, Agent, Princess 


Anne, Md. 
MACHINERY WANTED— 


os 2-Open Retorts 


ADE DE ONE C VES 6-E\tra Crates 
sale desig 4-Crate Covers 
1—Peerless Exhaust 
a pd ave IC 1-Steam Hoist 
ver ox Nerie 6-Warehouse Trucks 
LOK Or 1-Labelling Machine for No. 2 Cans 


1-Steam Engine-20 HP 
Can Conveyers 

1-Washer 

1-Lye Machine 


_ W. F. BURNS, 17 W. 42nd St., New York, N. Y. 


FOR SALE—Profitable business, manufacturing well-known line 
al of fruit and fancy specialties. resent owner has conducted business: 
ee Personally over forty years. Seven gold medals of award. Inter- 
Trade Sured ontains nationally known. Reason for selling, is age. 

"seve od and eig WALLACE, 25 Grover St.. Auburn, N. Y. 


esistered branc © WANTED —Position as superintendent and processor, have had 
several years experience canning fruits and vegetables. Good 

mauager of help. Can install machinery or help to build factory 
help safesuarc reference furnished. Address B-1059 care of The Canning 
rade. 


AWHILE 


There was a man in our town 
DUIG DE adoptec L And he was wondrous dry; 
ostidatio ake no He fell into a fitful sleep 

r And dreamed a quart of Rye. 


for this special servic Stee eee ee ee And when he saw what he had dreamed 
(Oh, Virtue shall prevail!) 
He dreamed a horde of volstead spies 
S : of ATE £ = Who dragged him off to jail. 
—Widow. 


Hard-looking Tramp (to passing motorist)—-Hi, mister, 
I’m going your way! 
treet. = OF NSN Passing Motorist—So I see, but I’ll get there before you 


ill do.—Washington Star. : 


A NOT UNNATURAL ANSWER. 
Say . Mrs. Newlywed-——I’ll take this pair of pajamas and charge 
j them, please. 
Clerk—Who are they for? 
: Mrs. Newlywed (hotly)—My husband, of course.—Ex. 


| 
A distinctive, well-designed tet 1-50 HP Boiler 
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WHERE TO BUY 


THE CANNING TRADE. 


———the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BARRELS, KEGS, Etc. 
Chickasaw Cooperage Co., Memphis, Tenn. 


BASKETS (wire), scalding, picking, etc. 
A. K. Robins, & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co.. La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable and fruit. 
Ayars Machine Co., Salem, N. J. 
Huntley Manfg. Co., Silver Creek, N.° Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, steam. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Louis A. Tarr, Inc., Baltimore, Md. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 


Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


BOTTLERS’ SUPPLIES. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 


Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, wood. 


H. D. Dreyer & Co., Baltimore. 

Boxes, corrugated paper. See Corrugated 
Paper Products. 

Boxing Machines,can. See Labeling Machines, 
can. 


BROKERS. 


J. M. Zoller Co., Baltimore, Md. 

Thos. J. Meehan & Co., Baltimore. 

H. KE. Jones & Co., Baltimore. 

Buckets and Pails, fiber. See Fiber Containers. 

Buckets and Pails, metal. See Enameled 
Buckets. 

Buckets, wood. See Cannery Supplies. 


BURNERS, oil gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 


Edw. Renneburg & Sons Co., Baltimore. 


Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 


CAN COUNTERS. 


Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 


Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 


Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 

John R. Mitchell Co., Baltimore. 
McDonald Machine Co., Chicago. 
Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 


Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 


Ayars Machine Co., Salem, N. J. 

Berlin Cang. Machy. Wks., Berlin, Wis. 

A. K. Robins & Co., Baltimore. 

Sinclair-Seott Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

Zastrow Machine Co., Baltimore. 

Canning Experts. See Consulting Experts. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers’ 
Filling Machines, bottle. See Bottlers’ Mehy. 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., Syracuse, N. Y. 
Heekin Can Co., Cincinnati, Ohio. 
Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

Virginia Can Co., Roanoke, Va. 
Whitaker Glessner Co., Wheeling, W. Va. 


Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 


Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. ? 

Capping Machines, solderless. See Closin 

achines. 

Capping Steels, soldering. See Cannery Supls. 
CARRIERS and Conveyors, gravity. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

Sprague Cang. Mchy. Co., Chicago. 

Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory work. 

See Pulp Mchy.; for bottling, sée Bottlers’ 
Mehy. 

Chain Belt Conveyors. See Conveyors. 

Chain for elevating, conveying. See Convey- 
ors. 

Checks, employees’ time. See Stencils. 

Choppers, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 
CLEANER AND CLEANSER (Wyandotte). 


J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 

“Mfg. Co.; Silver Creek, N. Y. 
CLEANING & GRADING MACHINERY, 


peas, bean, seed, etc. 
Huntley Mfg. Co., Silver Creek, N. Y. 
inyineiie Grain Cleaner Co., Silver Creek, 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott .Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 
Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 


CLOSING MACHINES, open top cans. 


Ams Machine Co., Max, New York City. 
BE. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy. Co., Chicago, Il. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Whitaker Glessner Co., Wheeling, W. Va. 


Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condensed Milk Canning Machinery. See Milk 
Condensing Mchy. 

Colors, Certified for foods. 


CONVEYORS & CARRIERS, canners. 

La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Baltimore. 

Matthew Gravity Carrier Co., Elwood City, Pa. 
COOKERS, continuous, agitating. 


Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin Cang. Machy. Wks., Berlin, Wis. 


Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 
illers. 
COOLERS, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
COPPER COILS for tanks. 
F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 
COOPERAGE, kegs, barrels, ete. 
hickasaw Cooperage Co., Memphis, Tenn. 
CORN COOKER-FILLEBS. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Merral Bros., Merral, O. 
Sprague Cang. Mchy. Co., Chicago. 
CORN CUTTERS. 
Morral Bros., Morral, O. 
Sprague Cang. Mchy. Co., Chicago. 
CORN SHAKEBS (in the can). 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver 
Morral Bros., Morral, O. 
Peerless Husker Co., Buffalo, N. Y. 


Corn Mixers and Agi ‘ 
ng gitators. See Corn Cooker 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle W: pers, etc.) 
Hinde & Dauch Paper Co., F 
Litho. Co., Rochester 


. 8. Ptg. & Litho. Co., Cincinnati. 

Counters. See Can Counters. 

Countershafts. See Speed Regulating Devices. 
CRANES and carrying machines. 

A. K. Robins & Co., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 
Edw. Renneburg & Sons Co., Bal 
A. Robins E Co., Baltimore. 
gue Cang. Mchy. Co., Chicago. 
Zastrow Machine Co Baitimere. 
Cutters, corn. See Corn Cutters. 
» String bean. See String Bean Mchy. 
Dating Machines. See Stampers and 
DECORATED TIN (for Cans, Caps, ete.). 
ontinental Can Co., Syracuse, N. Y. 
Southern Can Co., Baltimore. sr 
Whitaker-Glessner Co., Wheeling, W. Va. 
Dies, can. See Canmakers’ Mchy. 
Double-Seaming Machines. See Closing Mchs. 
DRYERS, drying machinery. 
Edw. Renneburg & Sons Co., B 
Elevators, 


Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, ete. 

— K. Robins & Co., Baltimore. 
ngines, Steam: See 

EVAPORATING MACHINERY. 

Edw. Renneburg & Sons Co., Baltimore. 
EXHAUST BOXES. 

Ayars Machine Co., Salem, N. J. 

Peerless Husker Co., Buffalo, N. Y. 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 
FACTORY TRUCKS. 

A. K. Robins & Co., Baltimore, Md. 

FARMING MACHINERY 
Masters Planter Co., Chicago. 
Fertilizers. 


FIBRE CONTAINERS for food (not her- 
metically sealed). 

ontinental Can Co., Inc., Syracuse, Chicago. 
Hinde & Dauch Paper Co., Sandusky, Ohic” 

FIBRE PRODUCTS, boxes, boxboard, ete. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers and Cookers. See Corn Cooker- 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mehy. 
FILLING MACHINES, can. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. ¥ 
Filling Machine, syrup. See Syruping Ma- 
chines. 
FINISHING MACHINES, catsup, etc. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Food Choppers. See Choppers. 
ru Traders. ean and Grading 
Mehy., fruit. 


Fruit Parers. See Paring Machines. 
FRUIT PITTERS and seeders. 

Huntley Mfg. Co., Silver Creek, N. Y. 

Fruit Presses. See Cider Makers’. Mchy. 

Gasoline Firepots. See Cannery Supplies. 


= pressure, time, ete. See Power Plaat 
uipment. 
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THE CANNING TRADE 


WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Sprague Canning Mchy. ap 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Glue, for sealing fibre boxes. 
Governors, steam. See Power Plant Hquip. 
Grading Mches. See Cleaning and Gr’d’g Mchy. 
Gravity Carriers. See Carriers and Conveyors. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and Grad- 

ing 

Hoisting and Carrying Mches. See Cranes. 
Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Camners’ Exchange, Lansing B. Warner, Chi- 


cago. 
Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
F. H. Langsenkamp, Indianapolis, Ind. 
Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. 


ars Machine Co., Salem, N. J. 
fiw. Renneberg & Sons Co., Baltimore. 
rague Cang. Mchy. Co. 
Mechy. Co., Baltimore. 


KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 
Kraut Cutters. 


LABELING MACHINES 
F. H. Knapp Co., Yonkers, N. Y. 


LABEL Manufacturers. 


H. Gamse & Co., Baltimore. 

R. J. Kittredge & Co., Chicago. 

Simpson & Doeller Co., Baltimore. 

Stecher Litho. Co., Rochester, N. Y. 

U. S. Printing & Litho. Co., Norwood, Ohio. 


LABORATORIES for analysis of goods, etc. 


National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N 


Berlin Cang. Mchy. Works, Berlin, Wis. 
Zastrow Mchy. Co., Baltimore. 


Molasses Filling Machines. See Filling Ma- 
chines. 
Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 


Berlin Cang. Mchy. Works, Berlin, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 

Zastrow Mchy. Co., Baltimore. 

Packers’ Cans. See Cans. 

Pails, tubs, etc., fibre. See Fibre Containers. 

Paper Boxes. See Corrugated Paper Products. 

Paper Cans and Containers. See Fibre Con- 
tainers. 

Paring Knives. See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners’. 
Arabol Mfg. Co., New York City. 
A. S. Hoyt Co., New York. 


PEA and BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
Livingston Seed Co., Columbus, O. 
Rogers Bros. Co., Chicago. 


PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chieago. 
Pea Harvesters. See Farming Machinery. 


Pea Hullers and Viners. 


Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


Pea Vine Feeders. 


Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES, 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. See Bas 
Picking Belts and Tables. See Pea Canners’ 
Mchy. 
PINEAPPLE MACHINERY. 


John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 


PLANTING MACHINE. 
Masters Planter Co., Chicago. 


Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. : 


PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


PULP MACHINERY. 
A. K. Robins & Co., Baltimore. 
F. H. Langsenkamp, Indianapolis. 
Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


PUMPS, air, water, brine, syrup. 


F. H. Langsenkamp, Indianapolis. 
Ams Machine Co., Max, New York City. 
A. K. Robins & Co., Baltimore. 


Retort Crates. See Kettles, process. 

Retorts, steam. See Kettles, process. 

Rubber Stamps. See Stencils. 

Saccharometers (syrup testers). See Cannery 
Supplies. 


SALT, canners. 
Colonial Salt Co., Akron, O. 


Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 

Sanitary (open top) cans. See Cans. 

Sardine Knives and Scissors. See Knives. 


SCALDERS, tomato, etc. ; 
Ayars Machine Co., Salem, N. J. 
F. H. Langsenkamp, Indianapolis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Scalding and Picking Baskets. See Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. See Caps. 
Sealing Machines, bottle. See Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 
Machines. 


SEEDS, canners’, all varieties. 


D. Landreth Seed Co., Bristol, Co. 
Livingston Seed Co., Columbus, O. 
Rogers Bros. Co., Chicago. 


Separators. See Pea Canning Mchy. 


SHEET METAL WORKING MACHINERY. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, II. 
McDonald Machine Co., Chicago, Ill. 


Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Seott Co., Baltimore. 


SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Slicers, fruit and vegetable. See Corers and 
cers. 
Sorters, pea. See Cleaning & Grading Mchy. 


SPEED REGULATING DEVICES (for Ma- 


chines, belt drives, etc.). 
Sinclair-Secott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 


overing. 
Steam Retorts. See Kettles, process. 


STENCILS, marking pots and brushes, 
brass checks, rubber and steel type, burn- 


ing brands, etc. 
A. K. Robins & Co., Baltimore. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Chisholm-Scott Co., Columbus, Ohio. 
em 4 Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & €o., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Supplies, cages room, line shaft, etc. See 
Power Plant Equipment. 
Supply House and General Agents. See Gen- . 
eral Agents. 
Switchboards. See Electrical Appliances. 
SUGAR—Canners’ 
Franklin Sugar Refining Co., Philadelphia. 


SYRUPING MACHINE, 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
A. Robins & Co., Itimore. 
Sprague Cang. Mchy. Co., Chicago. 
Tables, picking. See Pea Canners’ Mchy. 


TANKS, METAL. 


F. H. Langsenkamp, Indianapolis. 
Slaysman Co., Baltimore, Md. 


TANKS, glass-lined steel. 
F. H. Langsenkamp, Indianapolis, Ind. 


TANKS, WOODEN. 
W. E. Caldwell Co., Louisville, Ky. 
Testers, can. See Canmakers’ Mchy. 
Ticket Punches. See Stencils. 
Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


Tipping Machines, See Capping Machines. 


TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


TOMATO PEELING MACHINE, 
A. K. Robins & Co., Baltimore. 
Tomato Seed. See Seeds. 


TOMATO WASHERS. 


Ayars Machine Co., Salem, N. J. 

F. H. Langsenkamp, Indianapolis. 

A. K. Kobins & Co., Baltimore. 

Peerless Husker Co., Buffalo, 

Sprague Cang. Mchy. Co., Chicago. 

Transmission Machinery. See Power Plant 
Equipment. 

Trucks, Platform, ete. See Factory Trucks. 

Tumblers, glass. See Glass Bottles, etc. 

Turbines. See Electrical re. 

Variable Speed Countershafts. Speed 
Regulators. 

Vegetable Corers, etc. See Corers and Slicers. 


Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLERS. 


Chisholm-Scott Co., Columbus, 0O. 

Frank Hamachek, Kewaunee, Wis. 

Washers, bottle. See Bottlers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders. 


WASHERS, can and jar. 


Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. 
Tanks, wood. 

ware Machines, can. See Canmakers’ Mchy. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

Wrappers, paper . See Corrugated Paper 
Products. 

Wrapping Machines, can. See Labelling Mchy. 


WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 
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LABELS 


doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 
2639 Boston Street Baltimore, Md. 
WORKS 


Good! plas. an 

attractive “GAMSE 
spells “SUCCESS 


We. operate. MORE LITHOGRAPHIC 
High Speed Offset Presses—than any 
house in Baltimore and can save you 


MONEY on your Labels. — Us: 


GAMSE & BRO. 


LITHOGRAPHERS 
Gamse Building, BALTIMORE, MD. 


en your Can 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. j 


CAN CO. 


MANUFACTURERS OF 
TIN CANS 
‘CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


BALTIMORE MD. 


: 
4 


CONTINENTAL 


COMPANY 


ah 


